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| Dashboara Advertising dashboard
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| oo ) rassos @ Aatens ©
74,040 808 $4,646.34 $346.21

| 26709% v prcrin v218% n AT123% vx prortime priod 8.692% v, prirtima poriod

|

! Ciick-through rate @ ‘Seles conversionrate @ ag.cre @ roas @

I 2.24% 7.24% $0.44 9.73
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dEEHEE, TRABHIEHER.

SHEE
(Today’s recommendations)

IRENME(L . THRMERVEIN, DMEAER
JTE8R.

HiEaRM
(Campaign performance)
RATHREM SrrmiiRil,

ETEHBEDN

(Trend-based campaigns)
FIHeBay.ai AR iH— oI BENE & BNE
E}]O

HFE(Suggested campaigns)
HETFRe#HiEfleBayRESLEK, A BIZIT
RN TR &iE50.

&3E T 35 (Campaign overview)
BERIAREEN S50,

[~ &# &7 (Advertising insights)
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»D)) & B (Today’s recommendations)

X

SHRMEFKNT SEDNEN, SMRLENT &M, NMRSHEBHM &
X iERER,

4 N
Today’s recommendations
Manage your campaign performance with these tips.
© Addkeywords @ Relaunch your top campaign A7 Update your daily budget
Add 6 keyword(s) to Winter_Shoes_23 to help Relaunch Sunglasses_Priority to keep Increase the daily budget for Barbie_23 by 2% to
your ads appear in relevant searches. generating sales. stay active and drive sales.
Review keywords @ Partially updated Review end date Review budget
o J

@ WfafER?

ATHEPNERAREMRSEHTE SENHILINE, eBayRIXEXRBEMIEIR,
HIENER T SIREEIRR (ROAS). ¥ImTIBERE. BN/ STIFBHIRSIBEEIR
RN HIAES,

Add keyword(s)

IS Check out the recommendation(s) to help your ads appear in relevant searches. &3::%4&3*5 gﬂﬁﬁ :_F}"_%:%E}]
TGN 70N
Ad group New keywords (3) ° Added v E’\] E 'i)‘( °

Adidas sneakers Sneakers, Adidas shoes, Adidas sneakers

oo . RO EE S
BRI AT S5E,

Add all

MREMATER, B EEES AR
RN ESENERRE, AREETEN.
RN SENEREFEN, BARRAEBBNEFERREMNEN.
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) "&iEENME (Campaign performance)

B ENERERAEESM SRENHRR, PURAEN SEH,
EARRESEM NN EREMERNERERN, THEE SBURE. RERE. #H
EFH B AHETBE ST,

FLATRERRRN &

KB, UEEWYNEIE.

p
Campaign performance

Review key metrics for your campaigns. Learn more l

Clicks @

22,630

A 46.09% vs. prior time period

Click-through rate @

0.43%

v 0.09% vs. prior time period

All campaigns (Past 7 days)

Ads impact Ads performance

o N /7]
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@ Promoted Listings @ Promoted Stores

Sales @
EU €9,961,559.79

A 13717% vs. prior time period

Sales conversion rate @

4,081.45%

A 1,000%+ vs. prior time period

S N7/

s
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t

Z Promoted Offsite = Organic ()

Past7days v

Quantity sold @ Ad fees @

923,632 EU €13,158,757.59

A 442.20% vs. prior time period A 1,000%+ vs. prior time period

Avg.cPC ® roas @

EU €581.58 0.76

A 1,000%+ vs. prior time period v 87.49% vs. prior time period
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£iE5FWE (Campaign performance)

mifF “Promoted Listing” (25T &), EEHEXEIE.

Review key metrics for your campaig

-
Campaign performance
. Learn more

L= = = = = = a4

r ]
( All campaigns )I{ Promoted Listings I( Promoted Stores )( Promoted Offsite >

Quantity sold @

923,632

A 442.20% vs. prior time period

Avg.cPc @

EU €581.58

A 1,000%+ vs. prior time period

© Metrics are reported in near real-tit allow 72 hours to ile. All reporting data will be in your site timezone.

Clicks @ sales ®

22,630 EU €9,961,559.79

A 46.09% vs. prior time period A 13717% vs. prior time period

Click-through rate @ Sales conversion rate (@

0.43% 4,081.45%

w 0.09% vs. prior time period A 1,000%+ vs. prior time period
P d Listings paigns, Past 7 days
Ads impact Ads performance

( past7days v )

Adfees ®

EU €13,158,757.59

A 1,000%+ vs. prior time period

rROAs ®

0.76

w 87.49% vs. prior time period

(7 Impressions v ) ( Past 7 days v )

500,000
. . 400,000
[ ] 300,000
] 200,000
— = = = = = 100,000
= = = = = = - o
Sep 03 Sep 04 Sep 05 Sep 06 Sep 07 Sep 08 Sep 09
P = = = e = e e - - e = .- - - - - - L)
| M Promoted Listings (General) Ml Promoted Listings (Priority) = Organic (D |
Lo e e o e e e e e e e e = = a
JIstings i Past 7 days
Ads impact [ Past7days v )

Ads performance

$400,000.00
$320,000.00
reE=====- Ve R ______ h
$240,00000 | sales(Oct10) I
T | Promoted Listings (General) : $275)33.94 | |
| PromotedListings (Priorty): 89916616 | |
Total : $293,079.38
$160,000.00 1 » 1
Total sales can be counted in more than one ad type due to
| the way in which eBay attributes sales. 1
L —— = a
$80,000.00 -\/

Oct 14

$0.00
Oct 08 Oct 09 Oct 10 Octll Ocit Oct13
®Clicks MNSales 4AdFees

(Left axis: ad fees and sales; right axis: clicks)

£ "Ads Impact” (I & In) FREIRFE.,
WEREERRRENENRIEINEIFNER
EREEIE R, Mt tERENIIME.

£ “Ads Performance” (&8 R) THAE =R
TIXE. HEEN SHANITLE. BERRE
FEHES L, TEERMNENRIEBEIER.
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PP) I&ENHLL (Campaign overview)

EELEHN eBay T SEMPAR, EULLTTRIRE RO SENEEKX, HisH itk
B SEE.

Ve

Campaign overview View all campaigns Customize table
Review the performance of your most recent campaigns.

Past3ldays v )

Actions Campaign it Ad type it Listings it Status It Daily budget it ROAS it Qty. sold it Avg.CPC it
jpei Priority - 03/06/2025, Promoted Listings 100 Active $ 7.00 ‘ 0.00 0 $0.00
. Priority . . :
Pranay test 2 Promoted Offsite - Active $ 16.00 v 731'58;: 0 '$601.]I°2

forjiahao - https: P ted Listi —
adsunified2275.stratus.qa. Pr’i°::° ed Listings 100 Active $ 7.00 0.00 0 $0.00
ebay.com oy -
Test Campaign Promoted Listings . ] )
Guidancel741251684037 Priority 1 Ative $ 100000 | 8.67 2,330 $u9
Test Campaign Promoted Listings . i )
Guidancel741251681913 Priority 1 Active @ 100000 | 8.7 2,330 $u9

@ nfEIfsE?

=i “Action” IR =N, LTI A% mi “View all campaigns”
. SR EEN, FERTEEDNIRE. BIofEEMAT &iE50.

Ve '
Campaign overview View all campaigns  Customizetable | Past3ldays v )
Review the performance of your most recent campaigns.

Actions Campaign it Ad type it Listings it Status it Daily budget it ROAS it Qty. sold it Avg.CPC it
» jrei Priority - 03/06/2025, Promoted Listings 100 Active $ 700 0.00 0 $0.00
2 Priority ) ) : :
A

Pranay test 2 Promoted Offsite - Active 9 16.00 v 731’?‘2 0 '$£1.11£
for jiahao - https: P d Listi 1
adsunified2275stratus.ca.  romored Hstings 100 Active 4 7.00 0.00 0 $0.00
ebay.com v —
Test Campaign Promoted Listings N 7 )
Guidancel741251684037 Priority 1 Active ey 8.67 2,330 19
Test Campaign Promoted Listings " 7 )
Guidancel741251681913 Priority 1 Active 9 1000.00 8.67 2,330 $119

\ A

R SEHAATEE EEMFER AT MBS E T TR,
0, REESHEERNFRER.
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PPy ETFHEHEMII &S (Trend-based campaigns)

ETBEBN SFHXEIIFNES. eBay AR R HIERIINES, H&H
SENTERXNERN, SAGEEF— I EREFNS &i&s, BULI—#AE, 5
ZREREREHEHE.

@ fafEr?

1. i%#% “Review campaign” (& E R ESBHENED.

4 M\

Turn trends into sales
Launch a new campaign for what buyers are searching. Learn more

POPULAR

+33 more " LAY . "
s Promote your "Day of the dead" listings now

+19% related searches across eBay over the last 30 days.

A J/

2. EETSCMRZN SEMFARGER, SF SENERE. NS, TESNERRD
SiEE.

Create a new campaign
Help & resources
We're here to help you create effective
ad campaigns that connect you with
ebay — - buyers across eBay and beyond.
il [~ o
=] « Learn the basics of campaign
= creation in Seller Help
o . « Give us f K
Promote your listings Promote your store Promote offsite
Connect with more buyers Altract interested buyers to Promote your listings off
and drive sales on eBay. your eBay store. eBay to reach new buyers.
@ Choose your campaign strategy
This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose
& Priority | Pay for clicks
50% more sales”
Get priority access to ad placements with advanced controls
® General Pay forsales
” .
Get general access to ad placements with standard controls 30% more sales
“Sellers promoting with the priority strategy saw 50% more sales, on average, than non-promoted items and sellers promoting
with the general strategy saw 30% more sales, on average, than non-promoted items (Jan 2024 - Mar 2024).
@ Add listings
Select your listings individually, create rules, orimport in bulk.
+48 more
' items
( Manage Ilsnngs \ @ 54 listings in this campaign
o

e advertising
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P)) T EEN (Suggested campaigns)

EFENRIEN LR eBay RELEAEI @I BRI oI L AEHMBER . HEFE
I EIETEMAN SEE, IERREERMHEESEM.

@ nfaIfER?

%1% “Review campaign’ E&[FEEEL,

Made for you, ready to launch

Launch a new campaign tailored to your listings. Learn more

PRIORITY  PAY FOR CLICKS

Promote 58 listings to drive more sales
items Listings promoted with a priority strategy had 35% more sales, on

average.

(N J/

2. EEWSMRN SEMFAER, SF SENRE. S, TESHERRD
SiE.

Create a new campaign
Help & resources
We're here to help you create effective
ad campaigns that connect you with
ebay = - buyers across eBay and beyond.
il [~ o
L] + Learn the basics of campaign
o) creation in Seller Help
- . * Give s fe k
Promote your listings Promote your store Promote offsite
Connect with more buyers Adtract interested buyers to Promote your listings off
and drive sales on eBay. your eBay store. eBay to reach new buyers.
h . PR
9c your oy
This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose
4 Priority | Pay for clicks
m les™
Get priority access to ad placements with advanced controls EDBmIOEEE
B General Payforsales
Get general access to ad placements with standard controls 30% more sales
“Sellers promoting with the priority strategy saw 50% more sales, on average, than non-promoted items and sellers promoting
with the general strategy saw 30% more sales, on average, than non-promoted items (Jan 2024 - Mar 2024).
@ Add listings
Select your listings individually, create rules, orimport in bulk.
§ +48 more
items
Manage listings @ 54 listings in this campaign

o —— E—— eb V4 advertising
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PP I'&EmNEE X (Campaign Dashboard) #1145

Y WMIRE SENEEKX:

. HATEEH# X(Advertising dashboard), ] & & 5118 %5 (Campaign overview)
BT B mERE“View all campaigns”,

ez 0. HA & &8 X(Advertising dashboard), mBEAMNSAE B PE“Campaign”ti
§O

@ nfalfEF?

EUEERFE SENNRTRE. HESH. I SHAMROAS,

4 M\
Campalgns Showing 1-25 out of 761 What's new  Give us Create new campaign
Manage performance across all of your campaigns. Learn more
( PromotedlListings ~ | [ Campaign strategy ~ " status ~ ) Clearall Q  Customizetable ( Past3ldays v

L e e N e e i e L]
1 Clicks @ sales @ Adfees @® rROAS ® 1
1 1
1 16,110 EU €9,920,173.79 EU €12,158,407.72 0.82 '
1 1
1 A 207.44% vs. prior time period A 136.63% vs. prior time period A 1,000%+ vs. prior time period v 86.95% vs. prior time period 1
L e e e e e e e m e e e e e e e e e e e e e e e e e e e = = = == 4
N J/

4 M\
Dashboard Campalgns Showing 1-25 out of 116 What'snew  Give us feedback newea
Manage performance across all of your campaigns. Learn more
| campaigns
R N R R - .
o - : s
1 ( PromotedListings ~ ) ( Campaignstrategy ~ ) ( Status ~ ) Clearall | Q ( Past7days v )
- AN  \ \
LI Al !
v
1 Al 1 fees @ roAs @
Promoted Listings v General strategy .
1 8 Active 1
sromoted st oo g B, EU €12,158,407.72 0.82
1 moted Stores riority strategy Paused
1 N sperbd A 1,000%+ vs. prior time period v 86.95% vs. prior time period
. Promoted Offsite Scheduled .
1 D Actions Campaign i1 Adt Ended Statps Daily budget it Listings 4t Impressions 11 Clicks it Qty.sold it Avg. CP(¢
I Pending !
1O —— ot ‘= - “ 0
riot
f e e e e e e —m—m————— = - 4
Promoted Listing: mé 163
o I T Active s 4000 | 2 » csalon 2 100080 e
Promoted Listings 1 353 65
=) I At ® 50000 ! a1000%+ 2 1000%: 3 as
—
Promoted Listings ( 7371 76
o I oy At ® s00.00 2 v £1000%+ ! ase
Promoted Listings . ( ) 169,669 1,030 88
0 I seive s oo ] o RN e
. Promoted Listings " ) 1,657 63
O H muy Active s[ 000 J \ 2 A 13.26% A 7027% o a
- A J

A
R “Action”Fl i) = R SEFZEN TR B SEMWE,
TR, AT LARE. RIBY SERFED, FKEX
SERIEEY, FER EZHRERNFEER.

SEHiRS.
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PP I'&EmNEE X (Campaign Dashboard) #1145

Y WMETHNT SEMIFBR:

gz . BT &SE1EX(Advertising dashboard), £/ &i&oh#&E(Cam-
' paign overviewiEHR R RE RN SENEBR,

BE2: fIEENEERPRERNT SEMER.

@ W{afEr?

EEXEIEMBUERIMMES, LT EENRE SENERER.

4 N
Dashboard Dashboard > Campaigns > Winter closeguts 2023 Generate report Edit campaign
Campaigns Campaign Campaign status Ad type Targeting Bidding Daily budget Campaign duration

Winter closeouts 2023 | @) Active Promoted Listings ~ Manual Fixed bidding ~ $50.00 # Dec 19, 2023-Jun 20,2024 /
Priority
Adsperformance y
© Metrics are reported in near real-time, allow approximately 72 hours to reconcile. All reporting data will be in your site timezone.
Clicks ® Quantitysold @ Performance
74’040 808 $1500.00 . 30,000
4 67.09% vs. priortime period ¥ 218% vs. prior time period $1250.00 25,000
$1000.00 >< 20,000
$700.00 7 — 15,000
$500.00 \ 10,000
$250.00 5,000
Sales @ Ad fees @ “ ‘\A A )
$4,646.34 $346.21 Jan9 Jan150 JanT Jan12 Jan13 Janl4 Jan15
A 6.92% vs. prior time period 4 1.05% vs. prior time period ® Clicks m Sales A Ad fees
Listings Ad groups Keywords
(All ad groups v > (Categories v > CS(atus v ) Q Add listings
© We've saved your changes and are processing the updates. Your ads will appear on eBay within a few hours.
D Photo Title 4t Ad group {t Status ™ Current price 1 R Impressi i Click:
quantity
[#.  Nike Runners 2022 Summer edition ' ) 17,329 17,32
ﬁ Nike Runners Nike 2022 @ Active $39.00 105 s Jos2
Nike Trailblazers White " . 5,703 10
8] -1 569840146456 Nike 2022 @ Active $666.50 9 v 0.83% v 024
@) Clearance Items - Summer 2023 Inventory Nike 2022 O Active $105.00 81 2,745 9
a¢ 934560143702 : A 015% A 015
N J/

|
WAEE SEMNFEAGEE, MMaTIE. TSENXEE, AuURnEERE,

e advertising




eb-/ advertising

(RsHHE
PROMOTED LISTINGS

- fesHTIZE "N
- BB K& (General campaign strategy)
-5 SETN B (Priority campaign strategy)

eBay "&H 2025FF _=FE

AXABATHEReBayFANSTUREREHFABER, AN (AFRSH) MR, B, FeEFNUSE, FERMENKRLEENEN. BXER. AUNIE
HIRAUFFEMIABHNE, eBayFMAX PHATENENRLEFSHHEARENERE, SRBHENEIMRESeBayATREFIARZREX,



02 {EHHZE

* EREERERTRENYRTIE, NTEHERESHE.

T R
ebay ey EREHNE, EENL

B OEESURTYIRTIE, MMREMmTIZEN
ok, PIRSIESIRHENHE,
T B RFRTEMSASEIWVSS BiR.
B OEIERNEENHEIZAHSERN SEH.

SIRERREETIZN, AWM SREBoMEE, DIsEEIRFHISEK:
K5 BTN R B (Priority campaign strategy)
=5 KB (General campaign strategy).

ER&MmTIZEANFH 74
oG s US, UK DE, FR, IT, ES, CA/CAFR, AU

EREK: [HFHITERS TR (Above Standard) {7 (Top Rated) Btk S
FIEHEE: BEEMSHE

B AU TEENYMETE: #HAMEHEHE(Wholesale), "%
(Cars, Vehicles). E#t%F(Motorcycles). iE®IITZE(Events Tick-
ets). M= (Property). BFI#H(E-Cigarettes, Vapes) R EE 4,

® AuctionflAuction Buy It Nowsr B mTI & R e XA E M EN KB
(General campaign strategy)i#fTH# .

B NELRRENZFYmol#TH, QI SENN, RAEFSREN
M@ETIEA S HREZNY mTZIERF (Add listing) W@ P,

e advertising
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) (EHHIBHRM SRIEER

R 5EimahR g
(Priority campaign strategy)

B TEREN: #REfRE (CPC)

BEMN: BRERN, AmiFERR.
Hit v &

B O
EERANS: BNYRTIZRBEMR
BRI &N R,

RRHGFENS: EoJLUEE X #I1FR
5. IRBREARSTRIRERT
A, AEHZES.

RAVBANEESHS: SEMER
REENREFMTERREAF Y mT
BB, RER, BURFROE
FRo

B ERTR:
MEFENRIBEESHRBNEH I
¥, REENIRBRTANER;
EERATH #Hm. AEA. S5
=],

B E%EE:
FEERRSMMERTEE—XAK
BN EERRERE(CPC)H AT
RIE.,

EESIRER

(General campaign strategy)

m (FEEIRI: WA E (CPS)

B EA: #RERRN. BmiFEBR.
eBay It ER{IE . eBay ih4h

B AZICMLES

MEAESZR: EZEHERT SHE
B IRSIESLR,

RIEHERTSE: AEIXIR[EHE
IFEETEHBIEA FTEME,

BMMER & BYEREMNRETLY
BRBNER &iEd,

B {EHmR:
EENEMT SHNERNFETeBay
Y RUBHER; ESEHARE
F@mTE,

B
UIENEEYRTEBESEMNENER
B SREITE, BEHBET &
%O

eb- advertising
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GENERAL CAMPAIGN STRATEGY

5

5 &

&f

il
1,

j
F B OF OF &
O
oo
Ka
o6

;+
53
il

eBay "&H 2025FF _=FE

AXABATHEReBayFANSTUREREHFABER, AN (AFRSN) AR, B, FeEFNUSE, FERNENRLEENEN. BXER. AUNIE
HIRAUFFEMIABHNE, eBayRAMAX PHATENENRLEFSHHEARENERE, SRBHENEIMRESeBayATREFIAZREX,
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PP HAREHIEENREE?

EME KB (General campaign strategy), E—f& K 33{T2%(Cost-Per-Sale)#d ™
HEHERE, EidihineBayit s SARERSENRTIZMEZE, MmN
RIEMESHIR,

wAiE T RIS EARE

ERER: [EHITERSTHRE (Above Standard) {7 (Top Rated) Btk =
FIBENE: EEMIETIZ (Fixed price). HZEYRTIZ (Auction)
B OEANEMSSHAEE eBay Y AFITANESR,

m ROIEEHE SHYRTIE, BNEDREEESREYRTIZNEE,
B BEEEHER.

P EMEESRE SUPERNYRTIBRATARE?

eBay EiAMRIEHEXYE. MmTIZRIN SEXRBAE SBLE.

Y @ B RGBRICHIRTT

A RTIZ(E R, . FAEER. BEF), XEMTEEEFF
ESHEXEHENTRE S8R

VmTIERERNIFEEE, BUXENYRTIST]ERTEETENER
BRIRISETERCE.

REBRFNN SHR, | SERES, CEATRELENENRIE
SRBE.

e advertising
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& DysonSupersonic Har Dy
Corfiod Returbshed | Lotst
Generation
Cori totished
ok kR
ol
Dyson Supers
Q@ Certified Refurb.
Generation
Certified - Refurbishec

* % kK *k (7)
$239.99

$429.99 . 44% off
Free shipping

° eBay Refurbished

Similar Items

a—=D

T ° ]

Shopby ., Al Casogares]
ebay sz - [om

Reistod: dysonhairdryer  dyson sirwsp dyson vacuum clesner dysonvaouum  dysonhae dysoavis dysonvil dysonv  dyson cordiess vao

85,0004 rosults fordyson ) Save this search

‘Sioping o 121

Home s Garden @ rcio  Swnvon | Gontton v | DebryOpioms SonsBonmmen v (12

Oyion VIO Ankmal + Coniess  Dyscn Bak Arimal 2 Origin
Vacuum Cioaner | Purpie Upeight Vacuam | Buue | Certified
Cortos Retubuned

7 Sponsored

Vacuum Cloaner Parts

.
A Purifie- Official Dyson Store | Free Returns | Free Shipping i
. T oy — . Dysons
y: ottt DO i A o )
Official DysonS  ga3099 P — o SO e inee i~ Semien
Certified - Refurbis. List price: $42009  44% off old 1490 soia. $359.99

dyson

S5555 40%olt

Je i ek 7 produce

$239.99
List price: $42998 44%"""
Buy It Now
Free shipping
Free returns

p™ Multi-styler Complete Long
o0 Roturns | Froe Shipping

A iR R

@ eBay Refurbished .i?;?:’s?vw aonot “g;g:m%”

714+ sold j et ﬁ = _‘L¥,I.EEF_T I:P E[J }.1_ e 1 — 19“
oo lF18 24 =R
Dyson Airwrap™

Official Dysn

Certifi~

BRERR
TR ERNER. PiEfE
BREI S

Google  anenreaies x 4

Fitorby Vowrmt O Nawty @Bk  Skk  Coostor  bandwd  Vawm U N

T 4" y /
by
J— Sponsored  § 9
—
]
[ ] T i mbe i owdw TedOwn ooy
TLYT Guw e mweee ses  ses e
Relubished  Rofurbished  DysonOfcial  Best By Refudished  Nordsirom Ra
1 s o etey ) etay L=
ATy 5 p— i
L AT ———— srwnp ong... ([] inchuse duscription ~ ? “ogphts el s eltins e e
Catagory
1700+ routs for dyson sirmrap ) Save tis seseon Shopinguo 1217
Al ibished Dyson technology.
@) it OonNom  Condbon v DelveryOptoms Sombetiorn v T Dyson-V8 Dyson-V12
o Origin Cordles... ~ Detect Plus.. ~ farfver
Be Mk A St Bek Med Mmoo Gy e Oeae $179.99 $549.98
. Refurbished Qve
Dyson Airwrap™ Mult-styler Complete Long
. pinieed . eBay $10 off #
oa A o T —

‘ eBay it
1&[ J AN VRPNl E]

ZrnmiE

Conair ©

Hasd30g . Dyson Big Ball Multi  Dyson V8 Origin Dyson V8 Cor
Floor Canister Vacuu... Cordless Vacuuml..  Vacuum | Sib
$179.99 549959 $179.99 s41999 $199.99 ¢
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eBay isEHARME
My eBay, HE T &R BIE
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LIRERENENERE (General campaign strategy) # R B9 BT EE, BREE
METSEHNTEE., BZTHESEHBURT 5= (Adrate), I%E%TSWE@E
HH SR EER IR R Y m T SRR 2 HES (BEYRTIENE.

%, HENETOEMERZER) BB SLL.,

Py TEERRE

ElE #% % (Fixed ad rate)

EEHR—BHIREMASHE, BoIAE SENHEMBEEMSERT S8R,
Bl &R H AL EMZE SENNAMIED LR FANER.

&A% % (Dynamic ad rate)

HSERBNRE eBay ZSEEFN SHREFHAN SEX, £EH
LERES, BEBETFHNEN, AL SEE eBay hiniKRzEIH
BRTREREN,

FREVRF SENZFHNERULUERDSERENFE.

= =R?

T ER@R TS HRFE, BEMoIiEFHYaRTIZENEERER, NMmiEd
SH,

B AISEER: BURE SHRXLR,. T EHXREEERIFEYRT
TR,

B EEER: JUEENAENRTIENARE—. BEN &R, 1
JUARFYmTIZRERMN SER,

e advertising
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PPy EREMREE SiEECIRRE

a N
eb y Shopy ~ (Q Search for anything AllGategories v) mAdvanced %1 !

SellerHub (o # 0 —

Overview  Orders v Listings v Marketing Store v Performance v Payments v Research v Reports v 9 J‘&Ai%qjl L\,\ (Se"er HUb),.a“E
Dashboard Advertising What'snew  Give us feedback “r %(Advel‘tiSing)"ﬁi;&o

Campaigns

N J % 2 5
| ARl S SR

p
eb y Campaign setup

(Create new campaign)
Create a new campaign
4 A
ebay == ebay Search iﬁ&%“ﬁ%ﬁ:ﬂj ﬁ”
o [ i | o ‘: (Promote your listings)
[
Promote your listings Promote your store Promote offsite
Connect your Iistings with Attract interested buyers to Promote your listings off eBay
L more buyers and drive sales ). your eBay store to reach new buyers iﬁ&“ﬁ*ﬁiﬁﬁ]%mﬁ”
(General)
Q Choose your campaign strategy % 5 5

This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose

& Priority  Pay perclick %ﬁﬂﬂ% 5‘:*“& (Add

50% more sales*
Get priority access to ad placements with advanced controls

Get general access to ad placements with standard controls

—
Z
3
Q
L

e [ © General | Paypersale 30% more sales*

Fo6k

*Sellers promoting with the priority strategy saw 50% more sales, on average, than non-promoted items and sellers promoting with ‘#E?Xriﬁ %%mﬁ
the general strategy saw 30% more sales, on average, than non-promoted items (Jan 2024 - Mar 2024). L :F | e e §

@ Add listings - .
Select your listings individually, create rules, orimport in bulk. E}] ﬁr‘- f:'t % g(Dyna m IC
ad rate)=BEIEHAE

‘—__, e e & & 59 B#EESEE, TFTEX

BIoMRIFRES N,
Manage listings @ 5listings added
o B RSB

(Dynamic ad rate),
@ Select ad rate strategy BEEE7S,

An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general ad
and purchases any of your general Promoted Listings within 30 days.

- B SEERES SR

e 4% Dynamic ad rate = Fixed ad rate (Fixe d a d ra te), i%ﬁ

Ad rates automatically update to the daily Manually manage your ad rates, they’ll remain

suggestion the same until you edit them E%BE
z
o

Today’s ad rates for your listings range between 6.7% - 9.8%

E— eb V4 advertising
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PPy [CEEASCIRRRE

Q Select ad rate strategy

An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general ad
and purchases any of your general Promoted Listings within 30 days.

4% Dynamic ad rate < Fixed ad rate
Ad rates automatically update to the daily Manually manage your ad rates, they’ll remain
suggestion the same until you edit them

Today’s ad rates for your listings range between 6.7% - 9.8%

Advanced settings N

Set an ad rate cap

a

Set ad rate modifier O

Apply single ad rate

Q

| Customize individual ad rates |

l Customize individual ad rates

Campaign listings  showing1-500 out of 1020
(\ Categories v k Price v D ( Brand v /\ (Condition v> ( Format v /\ (/ Quantity v b

Photo Title it Price it Quantity i1 Days on site It Today’s suggested ad rate it Your ad rate i1

B
Bulk update ad rates v |
Q (Buku )

z Nike Air Force 1Low Moving Company
g B s $24999 1 32 25% 22% |

! Settings e

Name your campaign

Campaign name

{ Campaign name ]

0/80

Set campaign dates

Start date End date

{ 5/4/2023 (=] } [ Continuous (=]

By launching your campaign, you agree to the Marketing Program Terms

FAEDRE - T SRdRE

ENSI&#HZE(Dynamic

ad rate)iy, #RoigE:

E &28= FR(Ad rate cap)
o[iREEAEN SR
RXE.

B | 5EXREIEEAdrate
modifier), Ti&ESTF&EH
B SHERNEIH.

EFEEE *§$(Fixed ad
rate)id, o[ E:
B AErEYmTIEZESR N

ElES &52Z(Apply single
adrate)

B BEXEMIGRTE &%
Z(Customize individual ad

rates), EBIUEREE &
% (Today’s suggested
adratefENIES.

RE SEHER
B RNEEER
B IREESARNEREH

SEMEERNE, =%
“Launch”B&I & IEEJJ

e advertising
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PP) TEEHIRE - FINYIETIE

" Addlistings £ “55% . HINY) mT)E(Add listings)” Bt
Select your listings individually, create rules, orimport in bulk. , l{(/} E’ L\X{Em g *[IJ 7‘3— ;‘*)I%% E-n :FIJ %%7]” iu ,‘é}
o B EEE .

EFMNZNN (Rule-based ):

FEHRETARMA VG EMERYRTIEHDEEE SENE, BdigE—EH
W, FlanmeE. 8. MENEMES, FO/FEZANNY RTINS B shiRma
B &g,

RARASBXIHMAENET, HREREHEMUH RN, S3EKRNSHFEREN
V@I EFSEMIENAN, MREGEAMRTIZFSEMIENAN, S8 8
R MNEI SEHP, BIHMEIAEFSAN Y mTIZRERER,

4 N\
Add listings to your campaign
Manual Rule-based csv Item IDs
Create a rule to automate listing selection
Current and future listings will automatically be added and removed from your campaign based on the rule you set. Rules are set for the duration of your campaign.
Add current and future listings that 3 qualifying listings
e e Reset Q
match these criteria
Category All v Photo Title ™ Price it Category [
i ‘ 0-PL_ltem_Cat127411-1644518391869 Other Asian
‘ Price range All v . 160021144318 $39,789.00 Stamps
Brand Al v ’ O-PL _ltem.Cal139796-1644518730940 $56,314.00 Military & War
Condiion Al o a 0-PL_ltem_Cat170608-1644519131325 enrman Hong Kong SAR
Your campaign will automatically include listings in all
categories priced all prices from all brands that are all
conditions.
- %

o —— E— eb V4 advertising
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444

F&7%0 (Manval):

O LMRIESS BAR(BIENE R .. 8. EF. mBF)REHEFRTIE, AmEFt

= SiE.

ERETRE - [ SiER

SEMIRE - RN ETE

4 Add listings to your campaign )
Rule-based ~ CSV  ItemIDs
Active listings  showing1-500 outof1020
(" categories v ) w price v ) (“erand v ) ( Condiion v ) (" Format v ) ( quantity v ) " Alleligible listings v Q
(O  Photo  Title 4t Price 4t Quantity 4t Sold it  Daysonsite 4t  Searchimpressions it
0 g :1311:3:;2 Z‘Z;i,e 1 Low Moving Company $24999 1 % 32 22,500
O & ;‘l;l:séﬁ;l} Zglr)t‘:el Low SP Wild Berry Blue $24999 1 ) n 1,400
0 = 213.52 (gin; ;;)w Retro Reverse Brazil Mens $49999 N 4 % 13,500
0 /ﬂ, ‘r‘qau:g‘rxgé 90 Shoes Blue Chill White NEW $13999 3 ° 2 12,000
0 [~ 243.:;2‘:25 Low Black Green Glow 2022 12999 2 40 25 2450
0 & :gtsﬁglir;l; Orligh Dark Beetroot Men's Size 12 29999 ) 2 5 3,500
O i  NkeDunkLowRetoBisckWhite Panc 1099 4 1 2 850
0 e ?3.5;%15 DL:)w Industrial Blue Sashiko $24999 2 ° 2 1100
O @ \keDunklonRoseWnisperwmns $12499 N 4 a 600
O s [eocomowesd $13999 1 2 18 450
€ 1 2 3 4 s 8 > Items per page: 500 v/
(" cancel )
_ \ ) )

F1ECSV4:

FEESENE® ID X E5EEN

CSVX 4,

4 A
Manual Rule-based Item IDs
Upload CSV file
Upload a CSV file with up to 50,000 item IDs to add to your campaign. View formatting requirements
Uploading file...
N
¥ Download CSV template
(N J

HEYMRTIZID (item IDs) :

ROT LA EfE R m ID DURERINEHET 894
mTlE, BERARSHRWEm DT

EIES 53 0R)AR N,

Ve

Manual

Rule-based

Enter item IDs

Paste or type item IDs separated by rows or commas.

230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788
230740146788

e advertising
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MR EIRTET &2 %Z(Dynamic ad rate), MR &EmhFIEN SHEXREEX
BN eBay #HEREEE,
WOILMER THANSRRERH—SERBENT S5HE,

4 A

@ Select ad rate strategy

An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general ad
and purchases any of your general Promoted Listings within 30 days.

4% Dynamic ad rate = Fixed ad rate
Ad rates automatically update to the daily Manually manage your ad rates, they’ll remain
suggestion the same until you edit them

Today’s ad rates for your listings range between 6.7% - 9.8%
Advanced settings N

Set an ad rate cap

[ 8.0 %

Set ad rate modifier ()

{ 1.0 %

&%= LR (Ad rate cap)

[R¥EIZEESE SERNERSESH. MRENT SEBXLERA 7%, B
EFEERE SEXN10%, BN SERMEERNA 7%,

& #%E(EIF({E (Ad rate modifier)

I eb W4 advertising
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PP) TEEMIRE - T HERRE

MREEFREES S55ZK(Fixed adrate), &

M, BOILAE SEM A EEEHE SRR SEE,

FAEDRE - T SRdRE

W EERGRF—H, —BREMNF=

4 N\
@ Select ad rate strategy
An ad rate is the percentage of your item's total sale amount that is charged when a buyer clicks your general ad
and purchases any of your general Promoted Listings within 30 days.
% Dynamic ad rate < Fixed ad rate
Ad rates automatically update to the daily Manually manage your ad rates, they’ll remain
suggestion the same until you edit them
Today’s ad rates for your listings range between 6.7% - 9.8%
Apply single ad rate
9.0 %
Customize individual ad rates
- J
lard \ - N .
B ROILAAT EENPRFBEYRTIERESE—H 55X, T Apply single ad
=
rate” P ARIANRI SEESE,
" ROILABENTE#®E, SE“Customize individual ad rates”BkiEE|[ &2
N
REH,
4 N\
Customize individual ad rates EE iﬁ?:% *tt %E /¥\ﬁ-
Campaign listings  snowing1-500 out of 1020 }-‘- % % (BU I k
oo ) () (o) Cmm ) ) o) & (o) date ad
Photo Title it Price it Quantity It Days on site It Today’s suggested ad rate it Your ad rate it \ U p a e a
‘ GNK'E;AO:ZE(’]?] Low Moving Company $24999 1 32 25% \ z.z%} \0 rateS) % DXE &
Q g‘altsb};:g 22;:91 Low SP Wild Berry Blue $24999 1 1 28% [T%J e _
Q Z‘;i;‘;,”g I[;gw Retro Reverse Brazil Mens 49999 1 " 89% m 1 { e | 7%3}] ¢ F ﬁ ﬁ
/i} Zgﬁsji‘rxs:m Shoes Blue Chill White NEW $13999 3 2 45% [/ 27%‘ % nnn *IJ % E[\] }-I— ﬂn:
- ?;:;g,‘;';gw Black Green Glow 2022 $12999 2 215 3.4% | 2.9%}
§:> Zlailgsélg‘lir‘::;igh Dark Beetroot Men's Size 12 $29999 1 15 8.8% 5“,’%\‘ ﬁ g o
o ?&fi'i‘iﬁi l;_aow Retro Black White Panda $1099 4 2% 26% " % a%]
&, ke Dunklowindustrial Blue Sashiko $24999 2 32 12.3% m\\
@ |keDunklowRose WhisperWmns $124.99 1 2 n0% \T%J N A
&9, Nkeacgmowabh $13999 1 8 77% 12.0%:\ EJ- L J\?‘J ﬁ I ﬁu E
€ l 2 3 4 5 8 > Items per page: 500 v b iﬁ%%aﬂ E"] E E
(o) G TEEE,
- J
S ee——— —— eb Y advertlsmg
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PPy EREMRE SEREINY

=R ETRES - RIESCK

HENEERISI &2EZE(Dynamic ad rate):

ARSI SERILEN SEXENERASAEFER, KoL

RE[ SBR FRKEFHEONS SEE,

F7,

XKEVRASHNEAER:

NE SREERFR

BASERERUZNEALBENIRTIE, MR SHRELR
=, BYRHERFREEE, TUEEERF,

E

m BRTEEREUXRENYIGTIE,

EEVRTIERER/MNULEE,

Bdird,. A, FaEdFERenaTIERE.

Py ERIEIRERE

HE HIEER IR BEFEEX
Click R IFERER/ATHRE.
RLHE CTR (Click- RERA (REH / BXH), AERESRENM@T
throuah-R REZ BENLREBRI N, TJUEIRKEE. FEFR
gh-Rate) -
SREE
CVR(Sales- : " e s -
Conversion -Rate) il ERRNEHEITRE/ REE.
RUEE | Quantitysold | gETes | AREE, ARABRSISHHEITER.
Ads Sales [ EHER RES&E, TRAHAFENHEREH,
Ad fees It BRI SREERNESEH,
RRHE ROASRetum | . oo EHRNYET/ T ERNNIE, MROAS=5,
onAdvertising || BR | BIZESIIE, HRSSHHEME, EHROASHE,
Spend) - ITERMBLF,
o —— E— eb yadvertising
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Py AT HEHIRS?

BEARENRE - | SRS

BOTMT SEHNEERR., MESEMFFER, ZRPOH “IRSE" IRR THFNRS.

Ve

B A EENEERTHIRS:
HA SENEEX, |
“BRAE"(Action) =R EIE
MFBRRE, EFEERIR
£"(Generate reports),

Dashboard

)

Campaig NS  Showing 1-25 out of 152

Manage performance across all of your campaigns. Learn more

p \ / \ /
( Promoted Listings v )H\ General strategy v J\\ Status v

) Clearall

sales @
$35,561.67

No activity in the prior time period

Clicks @
0]

0.00% vs. prior time period

O Actions Campaign it Ad type It
o =L N Suggested General - Promoted Listings
[ ]j: ’ %;EE}] ﬁ’%ﬁi F ;‘Z?E% : O @ 09/09/2024, 11:01 General
s s
j: =/ IE Z Vi il 100 O :39 General
Pause
BETHRENSED, LF .
\ E Promoted Listings
= & = =/ ’ D End 10:25 General
SR BRRMER T &ER
=P U\ =y
. = 3T =4 92 . (O  Actions Campaign it Ad type it
5 T dRiEERN"(
1¥ ﬁﬂi Vi “5\\ Q E-I Edlt Dashboard
P Promoted Listings
campaign)z #3“ R& Campaigns = el reow
Fe) E"] QEEE? = '
General - 05/31/2024, Promoted Listings
D ¢}
”(Generate reports) -
o
O Suggested Priority - Promoted Listings
06/03/2024, 20:11 Priority
o J
Ve
Dashboard > Campaigns > General - 07/01/2024,10:14
Campaign Campaign status Ad type Ad rate Ad rate range Campaign duration
General - 07/01/2024,10:14 v o Active Promoted Listings ~ Dynamic  12.7% Jul 01, 2024 - Continuous Z
General
o
r i

Generate report
Choose the time period and report type to generate.

Select time period

Past7 days v

Select report
Choose one or more report types to download.

Listing report

Use this report to understand the listing-level performance for the listings in your general
campaigns.

( Cancel ) Generate
REED
& J
I | |

Er&SEMERRE SEMERR
o, Yo TFEHE M RTEZRS(Listing
report)iR &, EFRBBETHRNIR
SHHEEHTHIRE.

e advertising
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Py AT HEHIRS?

( o | E“RE"(Report iR iReh T :

Overview Orders Listings Marketing Advertising"™ Store Performance Payments Research

Uploads Downloads r 1: i_Iﬁ -E EF' }\A paxa E EF' L_JEF
Get more information about your business “-Fﬁ"( Downloads) , ““E“-Fﬁ?ﬁ

Manage your business & gain insights by downloading up-to-date reports

_— £ Downloads report)i&§.,

o J

EIFET 5" (Advertising), ARIEFE“EMENREE”(Promoted Listings - General)

(" x Dowr® * : N ( x Dowr )
Select report source Done ~ Select campaign strategy Done
Select report Select report
(O Orders (® Promoted Listings - General
Source > 5°U'°°‘ ‘ > Download reports for your Promoted
Advertising O Listings Advertising Listings - General campaigns.
Campaign strategy > Campaign strategy > (O Promoted Listings - Priority
Select campaign strategy © Advertising Promoted Listings - General Download reports for your Promoted
Listings - Priority campaigns.
Type >
Listing
Additional details
Review and update information as needed
Campaigns >
136 campaigns selected
Time unit >
Summary
Date range >
This Week
- AN v/
(" x Dowr™ ° : N
Select report type Done
Select report
@ Listing
50""’9_ . > View listing-level performance for the
Advertising listings in your General campaigns.
Campaign strategy >

Promoted Listings - General

Type >

EREBETHRNREAMEEHT
Additional details Y m T ZE ik &(Listing report),

Review and update information as needed

Campaigns >
136 campaigns selected

Time unit >
Summary
Date range >
This Week
- J

o —— E— eb V4 advertising
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i SRR
PRIORITY CAMPAIGN STRATEGY

s
o,

W
T EEM

SEMRE
- BRfESCE
TSRS

eBay T &HHIFA 2025% F_FE

AXABATHEReBayFANSTUREREHFABER, AN (AFERSH) AR, B, FeEFNHSE, FERNERNRLEENEN. BXEER. AUNIE
HIRAUEEEIIAHHINE, eBayRRANPHABTENENRLRFSHHEARERERE, SRBHENETRESeBayATRFEFHIAREX.
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it o) SR B HE 5T

N
I
449

1

PPy HARMMITEEMEREL?

5B T R B&(Priority campaign strategy)

R—MEREMENT S

SHEE, &0

B REXBENEEMESFSHSRREEH SEM, B SRRESN S

£, NiBRREYaRTIZNREHRSHE.

PO) RSCIERREE S

........

uuuuuuuuuuuu

wwwwwww

Official Dyson St
Certified - Refurbis
Yok % Zproducy

$239.99

@ eBay Refurbished
714+ sold

Dyson Airwrap”
Official Dys~
Certifi~

e soaren
- *hk

Qo

Similar Items

=
! 2 (23 ’u i
Oyson VIO Animal + Cordiess 808 Arimai 2 Origin v
a
9

A miFER
B miFER P SR

Dyson Supers
Certified Refurb.
Generation

Certified - Refurbishec

* % Kk k()

$239.99

$42999. 44% off
Free shipping

@ cBay Refurbished

BRERR
MNFERNER. PiEfE
BREYS H LR

o
) e e
o
) Biack v
D) e e Sponsored items based on your rec
) Mumiconon
0 e
[ Gewy
0 omgesm
1) meown
Beana
) comar
() oysen s Dot alh
] Heed deg Dysc BgBIIMN Dyson V8 Origin Dyson V8 Cor
() sty o5 $349.50 Floor Cani cuu...  Cordless Vacuum|... Vul:uurnlsl
0 Sonetoer = oot $l79995«w» $17999 s4i995 $19999 ¢
) Ramington oo
(] Sharper imag ‘I"-:LWM

Hhi 8
My eBay, HE&E 3 45 5R B
m, B, URES

eb-y advertising
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LB RIEEUEAN S

SERERK: EHTERSTH0E (Above Standard) 57 (Top Rated) Btk =
FIEER: BEEMETZE

B A EREYETIEEHTHEINRE.
m JEHARENSREVRTIZEEESN TR L S
B WKEX, EREMMETIE, TTRERREEAAHEE.

PPy fiiEE R S ERNYRTIERTARE?

{L5TiEBN RS (Priority campaign strategy) I SFHIEMEE, ERLENREFINYIHR
FIZETT MRS BRI IX L &4,
ATRUGEERERERE S0, HEETHRIBRETE:

ERERLENRE SNRENMEIBPRFBRME, IeTIZEAENESE
= HREE,

Pt E 53 ML RE RS EBEX(MEXMmTI SRR IEE), EL
EREYaTIENRELRAEFEXESHXRBEERTEE,

KUAMENY mTIBRBRIIRE. TNRANERPREZNZEMER, B
BRUAMENYmTIBURESRIIR, TERERL,

S RSB RE ETEEEN NRRECENETF RSN BIRESE
Q) TEsTE, TEREEL).

e advertising
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L5TiETN R EE (Priority campaign strategy) I &2 A EILA TR EZ N :
BN, TEREXE. TESUEFER

B XYFEANTEE, RAENREBESAMIERNT SEARH, F12BEIRIR
ENEAME,

XN SEANRTHREE YafIZE—XARE8RXREER(CPC)H
B, BABRREAZAN SERETEZSMNEREN,

B SRERNLENREETEZNYRTIEN, ARARNEMRE(FINENM.
BREM)MEN SRMNINRERAERE.

4 N
Targeted keywords (72) Set a target daily budget
Your target daily budget determines how much you could be charged for clicks on your ads. Learn more
(Match type + ) <Bid amount > Q
© The suggested daily budget considers factors like item ifics and ition to find the
optimal balance of performance and cost.
) Keyword 1t Match type it I?:ay s suggested 1 Your bid SUGGESTED
$9.00 $10.00 $11.00
d d d
() nationalism Exact v $0.41($0.28 - $0.75) s 0.41 \ ppppppppppppppp
) . Choose your own budget
() tanet Exact v $0.59 (5016 - $0.73) s o5 | )
L ) Advanced settings v
- /L

ERFHEN A B RE L
REEAE—INTXBEREZNFHIR RASBMERRN, EFRBRRAEE
ElEEE, SRAREERACPC)AR AASEZRIRERN/RERANEIR
BEZIRENTRA. 2 _EBR(Maximum CPC)&AT .

BRTERSMEA—IRPSREERTEIE, EeBaye#HTREUTEXNR/E. &%
AeABCRREEN ST%.

I eb W4 advertising
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® 5 HB#RME (Target Daily Budget) 2EBETEREBRARN SiESNE TN
S, BN SEREASBERZENTEEE,

B EX—RER, SN SENESAESUNEESHERMENRE, Bz &5E%
HNEEEASELSEHBMMENLE, RIEEPRENHRITTRERE,

" BREANSRSMENENERB R, BTEHRER,

4 M\
@ set atarget daily budget faTe N SH 452 =
Yoeurljrgeatrdg;?y bu:g:eYde:‘errrgnees how much you could be charged for clicks on your ads. Learn more 1@3 ﬂ- LX&?:F /g\% ;EF; E’\] ﬁ E E *m %D'i % o
O e o sttt et e BAURT"EREB CHRE"
(susaEsTeD ) .
‘ $6.00 [— $7.00 T ‘ $8.00 (ChOOSG your own bUdth);EiEE f@'}
pppppppppppppppppp

S— BE.

(N /

Py FHBERMEER

B MRBRERPHR/ERTEER, BEAAN SEEBNEAHE?

ESARRN, AASRESTASEL:
SENNEHBRME"7

SEBPEELN SENNEFRHEN, SRR SHEATEY:
BRI ERN LR E TN S H BiRE Z AR RE X

B ONREERAPHR/ER SiEN, BERAN SEEGITHE?

MNTERAPRETAPHN SED, SO SENEERIBN—BALEE
BASEY: SHEGME NEHBHIERANXE

I eb W4 advertising
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XERSREFE—R, MA—REMN, eBay BRERIMLEENREK SHAE
BRREWE, SXRERACPCOETE_SHEN, XEKEWNRNEZRAKHY
mABERE. XBEHAXYE. BRRMHMEH. HERNZNSFEFRE.

MREBRERM, BN SURSERTENEREN SMNP, FESRKREENT
5, BBFEMTENRNE T —ITRERNZENZER,

2611 HTRIEE “'red shirt” i
= F
E=R %;‘;f = ENER BHER MEER
B
eBay
A BEE | $1.50 | EEL | kEESEN | TEAAREN REEEARE
neEe
—_— | \ SREAERANRRE
B =EE | $3.00 m:RmSE_E ELRER | £ $1.50F $3.0020F
FENES) PERA BRI $3.00
2412: HEREE “'red shirt” B
= FH
£X %;‘;*f = ENER B R mMBER
B
REEMN
eBay | reirrell \ FREE A B
A EFRE $1.50 | TER4 (Hﬁfjw E‘tb’m?,% £ $1.00E$1.502Z g
BERER th R H o 37 5
g ENEE) BRASET $1.50
B EEE | $3.00 | =P | XEASH | FERSEREN | RESRAFE
C EEE | $1.00 KFESN | FERSREN | RESSHEEATE

HFY@RHE. X#i§. SN0 SENERBERR—E20, Bk R=E%ER
(CPO)Rit HH R ESHY.
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PP TEMREE S5

PEY: BT EER
F@(Manval)a@Ed FHM, BoUMREEZECHLEZBEFRE WREHFYET)
BREHE NYRTE ERDHEREFEETMN
MJ(Rule-based),
M&TIE E TN (Rule-based):i% E &MY mFIZE RN (FlanGEE, | BBARE S
(Listings) #H. MENRY), ZEEAFEZANNY RTIZEHSED 18E, ETRIEE
) IE N S =) L= IEFEEEEN
(Smart Target-
fitE - Bulk(item IDs): o] L& & mIDLAREFMM @ TIE ing).
Sl Pl zaew (Manval targeting) BN 2
(Targeting ~ (Smarttargeting) o o cuymmr-saa, pExe L AREREE
Eagammurs | . Bl &
strategy) S o= HERHELRER, SNHE, —
EINRE. &,
EEE SN S A RZM(Dynamic) ElIEZREM (Fixed) A BT LS
(Keyword BHRENXRIER | FHREXBEARN | pumssss71
bidding " = o s N -
NEMAZEEER | FERFFE, UE | gemasn.
S . ARG EEY,
a4 IFEE|EaHMEE, BullREEgamE | BUREENMN
(Ad groups) RE-EE, RFEDNRFHSSAHE | KEVLTBH
FrxBEiEMEN. 4,
#FF X 15 (Suggested keywords) BNEN E4AE
/> N
S TR S@ALERD: WETE (Exact), WA o0
(Keywordtypes) ILE (Phrase), 8ZILE (Broad). EHE X
BEX#T (Negative keywords) AR S8R,
HEZM
RIS MH (Suggested Bid) MR TTEES S
) ﬁﬁ‘&ﬁ (Your Bid) BdEmEM. =7 | WBYHRE. 85F
HElenCssen, nEik@Eme M. FRRR, X8| BM%LE,
HERRBTIHES
H.
W) T B
£ HB45FiE (Target daily Budget) ggﬂéggﬂi =
W8 (Budget) EEEBEEARNS SENEANSH, GO SENSAES | Loooot T
oA ESHBAMENRE, Bz SEMNEEERSET Egﬁé\x&#ﬁ
SHEFRTMENEE, RIEBDRIENHTTHRERE, ﬁ,{zﬂ‘;\ﬁ}%{

o —— E— eb-y advertisi ng
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PO RSEiENREES SR EICIRRE

4 N
% y i'a'ﬁfgifw (C\ Search for anything Al Categories v) mAdw\nccd % 1 _;L

Seller Hub Messages (498)

Overview Orders v Listings v Marketing Store v Per v ~ Reports v 2 i&Aig{q:lL\‘\ (Se"er HUb)[#\E
Dashboard Advertising Whatsnew  Giveus feedbaok “r- %(Advertising)”ﬁi*o

Campaigns

<

Today's recommendations - N
Manage your current campaigns with these tips. Learn more ( 1l View results )

L leamre Loy ) &2

[ eoay compaignsetup AR ol
(Create new campaign)
Create a new campaign

( N\

ebay ebay Search ﬁ%“ﬁ%ﬁ:ﬁjﬁn
il | il b= i (Promote your listings)

1=
Promote your listings Promote your store Promote offsite % 4 v

Connect your listings with Attract interested buyers to Promote your listings off eBay
more buyers and drive sales your eBay store to reach new buyers

) RSB TSR (Priority)

@ Choose your campaign strategy % 5 5

This determines your level of access to ad placements, controls, and how you'll be charged. Help me choose
I &TUE (Add listings)

& Priority | Pay perclick
e Y ol 50% more sales*
Get priority access to ad placements with advanced controls
Fod
Y General Paypersale v
30% more sales*

Get general access to ad placements with standard controls

Y [T )
JEAR BRI
*Sellers promoting with the priority strategy saw 50% more sales, on average, than non-promoted items and sellers promoting with .
the general strategy saw 30% more sales, on average, than non-promoted items (Jan 2024 - Mar 2024). { I argetl ng Strategy)

@ Addlistings E 3 'IS( 1§ H E‘ ﬁlbs 5-'5 i1
Select your listings individually, create rules, orimport in bulk. .
o ’ ’ (Smart targeting)

" a - +21 more yAi&E E{jt{trl- %iﬁ
 MREIREEEL,
e 0 st BHESE 18 5 RE

SHBRME.
E F@EM(Manval

@ Select targeting strategy e

.
Your targeting strategy determines how your ads will find interested buyers. targetlng)
YEAR 83 ==
IRIERR X IE
@ Smart targeting < Manual targeting q:l + * —'l e
Automate your targeting for optimal ad Use keywords to manually target your ads 1{}% H% # % IE!Z} E’\] r‘_
performance across eBay across eBay

54,

o —— E— eb V4 advertising
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PP RSEiENREE SR EICIRRE

@ Sselect keyword bidding strategy

Your keyword bidding strategy is how you'll manage the amount you pay for each click on your ad.

4% Dynamic bidding
Bids automatically update

suggested bid to keep your ads competitive

to the daily

< Fixed bidding
Manually manage your keyword bids, they'll
remain the same until you edit them

Today’s bids range between $0.65 - $0.95

@ Manage ad groups

Your listings are organized into ad groups, targeted by the same keywords.

Powered by eBay.ai 4

Women’s shoes

Men’s shoes

Listings Keywords
25 14
Listings Keywords
16 8

Today’s bid range
$0.80 - $0.95

Today’s bid range
$0.65 - $0.75

+2 more ad groups

e Manually edit @ 4 ad groups created for you based on your listings

Ad groups (100)

Ad groups organize your listings so you can target them witl

Georgia (0-pl_item_cat1793 Listings
32-1644518626955) 1
Books (0-pl_item_cat11104-1 Listings
644519360857) 1

Collectors' Guides & Books
(0-pl_item_cat160839-1644
518365048)

o

Keyword targeting

Listings

Edit ad groups

h shared keywords and keyword bids.

Keywords
southern, peaches, +1 more

Keywords
fiction, self-help, +1 more

Keywords
now 107

Today's bid range
$0.36 - $0.65

Today's bid range
$0.44 - $0.66

Today's bid range
$0.65 - $0.65

Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more

Add keywords

Addyourown ) | Negative

() Keyword it Match type 1t
() dress Exact

(] olonialism Exact

(O postage stamp Exact

Targeted keywords (26)
Q ( Match type ) (Bid amount + )
Montht
el ) Keyword 4t Match type it
865 () andscape Exact v
propeller
757 0 guards Exact v
pre-
174 () independenc Exact v
e

+ Ad group

- ~
Editad group |
A /

Delete

Delete

Today's suggested
bid

$0.38 ($0.01-$0.79)

$0.46 ($0.20- $0.71)

$0.56 (50.25 - $0.98)

Ve ™
Editad group |
- /

Ve ~N
L Editad group |

Q
Your bid
$ 0.38
$ 046
$ 0.56

EEREARMREE  (Key-
word bidding strategy)
B shSEM (Dynamic
Bidding)=Bal 458 R F
paliESH AR Ry

& 54
METIEEEANR S48,
FHEF eBay H#EFFRIX HIF]
RAMHITIRIK
MREEFERBENERN
S, BRESIE: RES
BME

FHiwiE 54

mIEIS4A
B mt“ymigr548”(Editad
group) EX A SH4A

grou p)%ﬁi%'r" =gl

XEiEIRE

TR EERIF (Keywords)ins
RO AR IR X §213)
(Suggested), EEHIXE
id(Add your own), BEE*
#i7(Negative), FigiEx
§#15) ILEL 2 BY(Match type)

e advertising
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PO (RSEERN R S BIERE

BEEE =M (Fixed bidding) £

4 N\
Listings Keywords
Keyword targeting
Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more
Suggested Add your own Negative Targeted keywords (10) Bulk update bids v
(O Keyword 4t Match type it o i Match type ~ Q
searches @
(O winterparka Exact 500 9
X Keyword it Match type it :;?: ay's juggested " Your bid
D vintage mr coffee Exact 93
X bam socks Exact v $0.53 ($0.25- $0.72) ${ 0.53
(O saucepans Exact 50
S

WO SRR R RIRERN, HaTLIES “EEH =M (Bulk update bids)"X FrE X #iAHIER

Mo
B #—RMEERN, =E“Apply suggested bids”

B Z—FXABEXHEN, KRE“Apply custom bids”Hi% & &5

FEE7H ik FER RN (Fixed bidding) BHRTIBESR; 1XFEN[RM (Dynamic Bidding) ol Bk

ﬂti-q%o

4 N\
' Set atarget daily budget
Your target daily budget determines how much you could be charged for clicks on your ads. Learn more
© The suggested daily budget considers factors like item specifics and marketplace competition to find the
optimal balance of performance and cost.
( SUGGESTED )
$9.00 $10.00 $11.00
perday perday perday
Choose your own budget
Advanced settings v
Name your campaign
Campaign name
[ Sneakers promotion Fall 2023 J
29/80
Set campaign dates
Start date End date
[ 5/4/2023 (=] ] [ Continuous (=) ]
By launching your campaign, you agree to the Marketing Program Terms m

RESHBRME (Target
Daily Budget)
ROJLUEFETUSAITE, ik
EETEEWE

RE] SiEMER
BTGB
B REFEFRNEREH

SEMEETNE, /i
“Launch” BB &i&zh

il

eb- advertising
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LB MRE - I SEmigE

PO RSEiEENREES SiEIRE- RNV &S

" Add listings EE 5% HN¥&ETIE (Addlistings) B
Select your listings individually, create rules, orimport in bulk. , n._,\_,l-l’/{{Em §W7‘51£4§%nn:|:|1%1%§7]ﬂ§|]:m

(5 ) B &iEHE,

(S

J

FziIN (Manval): o] LARIELSS BARBIZNER . M8, EF. miES)RIGEHIEEY)
mtlE, MBS SE6,

4 N\
o g0 o
Add listings to your campaign
Manval Rule-based Item IDs
o o ge )
Active |IStIngS Showing 1-500 out of 1020 Clear selections
(Categories v) (Price v> (Brand v) (Condition v ) (Quantity v) (AII eligible listings v ) Q
a Photo Title i1 Price it Quantity it Sold it Days on site 1 Search impressions {1
Nike Air Force 1 Low Moving Company
v ’
(] g o $24999 1 14 32 22,500
4 Nike Air Force 1 Low SP Wild Berry Blue
%
(] ﬁ 234760136201 $24999 1 1 n 1,400
- Nike Dunk Low Retro Reverse Brazil Mens
@) Q 034560143702 $499.99 1 4 14 13,500
Nike Air Max 90 Shoes Blue Chill White NEW
}'7),/ 434360141705 $13999 g © 2 [2000
& 1 2 3 4 5 8 > Items per page: 500 v
27 Listings selected Add listings
- J

Re=n0 -

Bulk (Item IDs): f&CILUGIAELE IR R R ID (LUTENES R ) 0, fit

EEEMmID, RERNEH I@TIE, SR HENE,

Ve
Add listings to your campaign
Manual Rule-based Item IDs
Enteritem IDs
Paste or type item IDs separated by rows or commas.
—————————————————————————————————
| |
| Enter item IDs one per row or comma separated |
| |
| |
| |
| |
| |
| |
| |
e J (o)
[ Cancel Add listings
N e — J

o —— E— eb V4 advertising
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MY thoEIE IR SR E RS IS

EHF N (Rule-based ):
FEARARTUAMANEENEERYRTEHDEEE SENNEE., BTigE—LN
N, plan@EE. 28, MEMEMRYE, EEFESZANNY mTZEEEBHRME
B EiEag,

ARFRITEENESF, BEREFTONLEN. 23RN HTFEFE4NY
mAZELUMFEERMRENAN, MREEAVRTIEFESEMIENAN, ENEE
sIAMEI SESD, BREATABFSHNNY RTIZREBIR,

IR REREFMNHENM (Rule-based ), BBARIE SR RS ReEH
BEREENL,

4 N
Manage campaign listings
Manual Rule-based Item IDs
Create a rule to automate listing selection
Current and future listings will automatically be added and removed from your campaign based on the rule you set. Rules are set for the duration of your campaign.
Add current and future listings that 448 qualifying listings
e . Reset Q
match these criteria
———————————————————————
1 ) |
| | Category All v ‘ | Photo Title ™ Price it Category
| |
| 3 | 0-001fb471-c275-4f30-b701-3646aedd453... Malaysia (1963-
| Price range All v ‘ | ﬂ 160035614209 $74,872.00 Now)
| |
| | P 0-00d226c3-057f-449a-b304-... Women's
| Brand All v ‘ | l‘i‘ 160036061010 $65,747.00 Clothing
| |
. 0-012f5625-f925-468e-824a-83789a85daf... .
| Condition All v ‘ | ’ 160035615918 $38,277.00 China
| ’ 1
“ ) -Only recommended listiigs @~ ~ ~ ~ ~ ~ ~ ~ — ~ k 0-01f8dbd3-861-4a2a-9e71-cccld037a0b... $1,078.00 Action Figures
-— 160035616240 078 9
‘Your campaign will automatically include listings in all
categories priced any price from all brands that are in any 0-023aa3f5-bfal-457c-ba81-272e14394552... Confederate
condition. ﬁ 160035615766 $82,584.00 States
0-03cac047-2b2f-411f-8f4b-8239d5295728... OtherLenses &
g 160035616063 $3,778.00 Filters
Wy 0-03f251a3-714b-4113-9aac-b553d6ff273b... | .
w 2031251237 $10,731.00 Men's Clothing
S %

o —— E—— eb V4 advertising
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PPy REEHMRE SEMIRE - EARE

@ select targeting strategy

Your targeting strategy determines how your ads will find interested buyers.

—————————————————————————————————————

£ 6% IREENLREE (Target-
ing strategy) BY, &EEiRZF—Fp

1 |
@& Smart targeting < Manual targeting [— ] S —,
e: Automate;ourlargeting for optimal ad Use kl;ywor:jstolmanuallytargetyoura S : IE1M%E§;EMIE1@\E{JW%7EE}J%E§
| performance across eBay oss eBay | e . <77 iy
e ) A MARMAER,
TE 7 SR B EHEEN - Smart targeting FEFE - Manual targeting

B (0 B IS EE S R ME
BHBNTR, LERMRE. Hi
sy | EED.

B SENEEE N ENER B
EIF A

FHEMOUILEEIXBEANZMNETS
RizHl, RLETRLURER S8R KREX
BHMNE.

BOBEEE EEH. 2 5EH0
M5, DALREME, BN SiEa
REREN,

o bhEdisESHBRHE
(Target budget) %I &%,

—BAREENESEESTURE
SHEFMENRE, B &F

FHEMNSKENYRTIZARMRXE
HAXBIERMNRRATS4AH,

PURFRZFHNERFEER,

kL HHEREEALET S BT BOILREMET SRRIXEE. X8
B, BRIERDEEDRIT TR AR, XBEARN, ILBZ2ES
i I&E,
SE ARl 2 Sz st +
N gnﬂzggﬁﬁgiﬁggggi* EARBEL TR SENURAMRL
7 [=] 4] A, g/\

NMEBRISESR,

e advertising
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) BREEMIRERWNSERED

AYaTNER, BRERESHBRME (Target Daily Budget) , iEFHiREEIR
B FH#E A LR (Maximum CPC), eBayi$B#E RIS &EESE.

4 M\
 ddlistings FMMBFIBE, MREEFETR
. Select your listings individually, create rules, orimport in bulk. I)-IsIJ (RU Ie- ba Sed) %7][] % nl:ln :I:U % , )I'IJJ
| | > RIEIEE@RIRE, BREERSEE
| | —p .
————————————— EAL,
N J/
4 M\
° foeurfa?:ett:;gs::tlenggdsett:rar::egsyhow your ads will find interested buyers. ﬁ ;k lﬁ\ E ;#{ m i BE ( M aXi m U m
= xr 2 H= N
@ Smart targeting 2 Manual targeting C PC ) = 1(?}}% = ﬁ r‘- = EI\] ﬁ IN ’ﬁ‘
:::;Tma;eng\:c'zsgsetei;ga ;or optimal ad Use keywords to target your ads across eBay E i 1 q_ E’\] Egi _I%_ @ %ﬁi , E -ﬁ-ﬁ 12 ﬁ E
FReFNRENEEEN &
 Set atarget daily budget 5%57] EFI °
Your target daily budget determines how much you could be charged for clicks on your ads. Learn more
[ ) lt:t)i :]uasfizls::ed:fﬂ;:::rgr:; ::;\sai;i:::sof:ztors like item specifics and marketplace competition to find the ,¥\ﬁ ﬁIJ E EI‘] E:I ﬁEE{S‘Z r‘- ﬂn= ’ ﬁ ;k ,ﬁ\
T T | H#EA LREBERIAAZH, &
$14.00 $15.00 ‘ $18.00 ‘
erda erda erda - S [===] . [==-1
e o o o LABTERIRE (HAIRE)
Choose your own budget ﬁ;kl‘a“ig m J: I}E ( M aXi m U m
Advanced settings N
Maximum CPC (®© CPC ) o
$ 0.76
N J/

B ONMRBRELLIRESRRGERA LR (RMAZH) , B4eBayREHMRNALERH
=it B EXHTMEREMRE, ShinKRlfZENESOERFT—.

B ONMRERETEBRS/EHALR, W SENBFESFERNENERE, BILREEX

REFAAFZBEZHE.

e advertising



022 fRsEEME - [ EENRE
POy REiEE RIS SiEaiRE - B EE

T $8YF . BRI AN, EHNYaRTIBEREENERBEEMER SH, HR
faeBayiEF B X R EFZME TR,

@ Manage ad groups
Your listings are organized into ad groups, targeted by the same keywords.
Powered by eBay.ai 4

————————————————————————————————————————————————

| |
| |
Listings Keywords Today’s bid range
! W ’s sh |
| omen's shoes 25 14 $0.80 - $0.95 |
| |
| |
| |
! , Listings Keywords Today’s bid range I
: Men’s shoes 16 8 $0.65 - $0.75 :
| |

________________________________________________

Manually edit @ 4 ad groups created for you based on your listings

Edit ad groups

Ad grOUpS (4) Delete all + Adgroup
Ad groups organize your listings so you can target them with shared keywords and keyword bids.

© Yourad group [Name] has no keywords.

Listings Keywords Today'’s bid range

gD 35 No keywords have been added. N/A Delet i

Womenisstices :Lii;tings E:\;w::::s, Women'’s shoes, *:'!?_l_!_l_o_r_ﬁ“ ;‘:)d::f ;::9";"‘95 Delete ( Edit >
MenSsne lLiSS‘ings ;?rr:: ;flies, Air Jordans, +9 more ;?:;gf ::;:nge belete <K>
Kicsshose ;izﬁings E:\;W::;; Women'’s shoes, +12 more ;Zd:gf :g;:nge Delote < ﬂ)

A J/

MBEBEEERERN SHEESER, BubAlaT“FomiE"(Manvally edit)sk
BEEFEXENS SEH, RELFEXEMNMERN FH, REF“TH” (Done) kG
SEHMEIERNE, RRRR SEMNRE.

e advertising
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POy REiEE RIS SiEaiRE - B EE

EFEFEgmE(Manvally edit)fm, ZE#EANRE SHRE, FHREEN S4H, &
X8, BULNEERA &4, AZEFS) SEANYRTIZHE. XBENXBEAR
e E# L,

4 N N\
Edit ad groups
Ad groups (4) Delete all <+ Adgroup
Ad groups organize your listings so you can target them with shared keywords and keyword bids.
Listings Keywords Bid range
26
omenEEloSS 35 Ugg boot, Women’s shoes, +12 more $0.80 - $0.95 Delete IR
G J
\ /

Ahr-&s4a: =EE“+ Ad group”, A
EHBE, ARIEE“CIE“(Create),

B SERE S AR E AR | | e
B, EEFEMFIE” (Add listings)
- S RN O R TR,

Name your new ad group

' N\
¢ Edit ad groups

Ad groups (4) Delete all + Adgroup
Ad groups organize your listings so you can target them with shared keywords and keyword bids.

_______________________________________________________________

Listings Keywords Today’s bid range
Women’s sh Delet Edit
omen's shoes 35 Ugg boots, Women’s shoes, +12 more $0.80 - $0.95 g8 :

I eb V4 advertising
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POy REiEE RIS SiEaiRE - B EE

@ WMfEiRE?

WIBI &8 . ST RIEISHY(Edit) B SHEPHYRTIESXEE. XEEEN.
RO LUE R RN mTE” (Add Listings)igil, SKEFLL SHDPRMImTIE, EoTLd
B 2R SR IFEN MY ETIE, EFWEREFE” (Remove Selected) & MIBREriE
METIE,

e A
Edit ad groups

U
Ad roups (14) Delete all <+ Ad group
Ad groups organize your listings so you can target them with shared keywords and keyword bids.

Nepal (test, 0-002d5d52-
0659-4064-909b- Listings Keywords Bid range

b161c7f1f54b, 0-012f5625- 30 search by seller, liquid, +8 more $0.35 - $0.64 Dalete
1925-468e-824a-8
- J/
4 M\
Y
Listings Keywords

——————————————————

| |
| |
1selected ] Cancel ]
| |
| |
| |

Listings in this ad group showing1-29 outof 29

——————————————————————————————————

Q Search listings ‘ Cancel

____________________________________________________

[j Photo Title 1 Price 11 Quantity i1 Sold 4t Days on site i1 Search impressions it

ANYRTIE: ERHRMmTIZE” (Add Listings) 5, FEEBREREEEFNEFEY S
H)E(Manually select listings), i&2{F B m ID AN FIE(Add listings by item ID),
RO AREF RN GTIE, “Ir&5Ea1%” (In this campaign) FI o] AZE BN E LS &40
P EEHME IR SN T L SHh,

4 N\
Add listings to 1 X
Eligible listings snowing1-100 out of 596

——————————————————————————————
ICCSQSQDﬁE‘S v ) ( Price v ) (Quan{ity v ) ( Brand v ) CCDndltioﬂ ) (AII eligible listings v D 1 Q
______________________________
r—= -
In this
() Photo  Title 2 | campaign I Price i1 Quantity 4t Sold it Daysonsite it Search impressions i1
|
0-001b471-c275-4130-b701-3646aedd4... | Yes
(@] _a 60035814905 | Tadgroup | $74,872.00 10 0 18 o
| |
0-002d5d52-0659-4064-909b-bI6Ic7Alf... | Yes
0 - aaasae | oo | $5)75.00 10 0 18 o
| |
0-023aa3(5-bfal-467c-ba8l-272e14394... | Yes
0 EE % [ - J $82,584.00 0 0 18 0
1 2 3 4 5 6 > Items perpage 100 v
- J

o —— E— eb V4 advertising
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02.2 REENMERE - SEHNRE
M) REENEE S ENSE - BB EA
B mTIERMBIT SHE, EFEXER" (keyword) #RELURINE#B1EF1 5 E X8
B SEHPEYRTIE,

B=MAETILAAEN T SEHRINXEEE:
© #FEFXiRiT (Suggested)

4 N\
Listings Keywords

Keyword targeting

Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more

Add keywords Targeted keywords (26)
——————
I( Suggested (10) w Add your own | w Negative w Q <Matchtype v) Bid amount V) Q
L (_ i ) .
C] Keyword it Match type it s':;:z::: " [:] Keyword 1t Match type i1 bi);iayssuggssted i Your bid
yepiece Exact 574 () andscape Exact v $0.38 ($0.01 - $0.79) $ 0.38 ‘
ropeller ( )
() globalization Exact 937 0O ‘g’ua‘:ds Exact v e $0.46 (50.20 - $0.71) $ 046 |
. pre- . .
(O ripod Exact 464 9 () independenc Exact v $0.56 ($0.25 - $0.98) $ 0.56 ‘
e movemen t . .
(O collecting Exact 172 (
() pendants Exact v $0.42 ($0.29 - $0.95) $ 042 \
(O philately Exact 83
[ aterproof Exact v $0.54 ($0.30 - $0.89) $ 0.54 ‘
~ ~ E—
( Add keywords /;w 1selected
\_ _

\ S

[ cancel |
eBayBREUFEREREFRRAENY T SRAERFXRIE (Suggested),

A. iEixhXEEMERBASHNEIRIE, ABIZEFERMXEE (Add keywords),

B. I BEE S MEF AR A EE (Monthly searches), DMESRMHIRE.

C. B ARS8/ X iE TR ERHITER,

D. 2o LLUET B F ILE 2B (Match type)d9id i8R b33 F X $@ia ik, X ERE T
AR F E A IEHAY X RIE,

S e—— E— eb W4 advertising
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PP) RSEERENREE SRR E - B &4AH

RN ERNESHE, EFXEE" (keyword) #R&ELARINKEIEFE EXH1T
BT SHPHYRTIE,
A=A AR SERINXRE:
@ INE S 8Y%525 (Add your own):
WMAMNATEICSV LR, FHAGNKREIRFETE R,

s e ———— B N

Listings| ~ Keywords |
b — — — —= - o4
Keyword targeting
Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more
Add keywords Targeted keywords (26)
Suggested (10) Add your own Negative Q Match type + Bid amount Q
Today's suggested .
@ Enterastext () Upload CSV ) Keyword 4t Match type it b V'S sugg! I Yourbid
Type or paste your own keywords here, one per row. () andscape Exact v $0.38 ($0.01-$0.79) $ 038
propeller
O quards Exact v $0.46 ($0.20 - $0.71) $ 0.46
pre-
() independenc Exact v $0.56 (50.25 - $0.98) $ 056
‘e movement
4
Select match type () pendants Exact v $0.42 ($0.29 - $0.95) $ 042
Broad ® Phrase © Exact ©
() aterproof Exact v $0.54 (50.30 - $0.89) $ 0.54
Cancel Done
- J

© HINEEXiE (Negative)
BMAXAHBEECSVLEE, HAGINBEXRIEIEEIAIEE,

e Fe == B
Listings |  Keywords |
| S |
Keyword targeting
Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more
Add keywords Targeted keywords (26)
Suggested (10) | | Add your own Q (Mmcn type ) ( Bid amount + ) Q
Today's suggested
@ Enterastext () Upload CSV () Keyword it Matchtype it bid Vs sugg i Yourbid
andscape () andscape Exact v $0.38 ($0.01 - $0.79) $ 0.38
propeller
O guards Exact v $0.46 ($0.20 - $0.71) $ 0.46
pre-
() independenc Exact v $0.56 ($0.25 - $0.98) $ 056
e movement
7
Negative keywords allow you to exclude your listings from
appearing for search terms that match negative keywords. () pendants Exact v $0.42 ($0.29 - $0.95) $ 042
Select negative match type
terproof Exact 0.54 (50.30 - $0.89) 054
Phrase © Exact © () aterproof xact $0.54 (5 $0.89) $
( Add negative keywords
N J

I eb V4 advertising
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MY RSB EENRE - X

m XEE R ERAFEMNOERRBERNFIFHEIE.

B OEFEXREHRAARECSLERIFNYmTIZRIMNAENSE, oJLAFBSEFIR
A EREREIIR,

W EEAEIAR SN LGN S MR R S 5 B AR R 4 R RE 60T
HiNE, XEKE, YTRERCCHFMATELRINTAN, B SET%

R,

B 8 HHEKRZSOLMER 1,000 MXRBIEFSEEXRIAE.

44 ES:3]uiitSid

. BmiZtER 1540 T e LR
UL Broad match Phrase match Exact match
EERIZENXRIFNR] IRERIFEER
B ETRmMmiE, EX ped={: B S AR O]
=y BREAFESXRIETN JFOlAnniE, 1B IRFRAASER
IR REF—, X#iEn REREADTTIR R AT K #2158 — 3K
B XiEtELEE R ERXEEnF—
3
KHE + XEIEEH XH§iE XigiE + HNERR
PCEZIRAY ch g7 Nia + SH/KRKNG/ BERLH
KEIE B[R X3 XBEARIERME | EHERES)IITR
KR nmas s kid’s shoes yellow socks electric shears
ORI &M Children’s footwear large yellow socks electric shear
EREFRITF Toddler sneakers yellow socks for kids Electric Shears
. , yellow large socks . .
TEERU& Women'’s shoes . electric scissors
BIERERIT Kid’s coats ygllow kids socks red electric shears
Kids socks yellow
o —— E—— eb V4 advertising
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MY RSB EENRE - X

7 AHABRERBEXRE?

BOABERZH RS EXRE &M
O SENHRMEEX R, RAMYMEREZNEXH,
BEFRIERNT SHIMEARR ogEsRSIRNE N,
BV S B EME RERR
mLE.
PP) BEXFRITIA IR
. BERErE BERAITE
U Negati\i exact match Negativf;hrase match

IREREANSEENXEE | EEENXBENRETRNEE,

EX REXIRBRIEANEEENX EBELRERFAMFS B EH XTI
ke U F—E A oI E
BEXEE + ANESR (ig oo B35 4 A2 A=
PLAIE S NS S T ;jm?éiiﬂ & EXBIE RS RN R
5)
BEXREIA
10 B2 ) yellow socks yellow socks

TEwEM & Yé?t%vngzis large yellow socks

BFISERE RiT yellow socks womens
yellow sock
1.5 EHER R AEN XA 1 HERFRUAEUAREB XX RIEN
nE nE
R{EERH

2 EEGHE: SFmBAEXER 2. EGHE: SFmRAXMNIG
MAERIE

S ————— E— eb V4 advertising
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MY (RIEEENEIE S EAIRE - XA

B ERXEERNEEERARR EREXMNRSEH,
" EFRMHERESTERIEGEN, XERFTREEEREE. FUit. 3EXR
. XEBRERBNSRRSEER, BRI Z BRI RETE,

FRES oL
EF7H: EEXEERNMREBHETEEE—TRERRERNIZER .

@ select keyword bidding strategy

Your keyword bidding strategy is how you'll manage the amount you pay for each click on your ad.

< Fixed bidding
Manually manage your keyword bids, they'll
remain the same until you edit them

Bids automatically update to the daily
suggested bid to keep your ads competitive

i Dynamic bidding l

Today’s bids range between $0.65 - $0.95

RN (Dynamicbidding): )

Keyword targeting
NAENMESENEENXRBEAR | woe

7N TN Megmmgm | ¢
MEHASHEERN. SE — R
@A, XRABNTRE | -

O mount Exact 487
Eﬁ o AN

EE = (Fixed bidding): (EAEE=MET, BEIXBERMEEZFHEE, —BIRENA
RER, FBOIE SEIRHE RSN,

RO AS N KERMABCHEN, St EEHTM-bulk update bids
B SE“RNEESMN-Apply suggested bids T Xt XA E BTSN
B RE“EHEEXZN-Apply custombids”, FrEXi#iEEpgEREIRENR—=M .

e | N
Keyword targeting
‘Your keywords should match search terms that you think buyers will use to find the listings in your ad group. Learn more
Add keywords Targeted keywords (26)  Targeted keywords (26)
Suggested (10) ) ( Addyourown ) { Negative ) Q Iselected C 1selected ( Update bids > ( Update match types v) C Remove)
Apply suggested bids
Monthl;
O Keyword 4t Match type 11 somchon it O Keyword vt Mat [ Keywofd R;hv‘s suggested
Apply custom bid I
O vepiece Exact 574 andscape Exac andscppe Exact v $0.38 ($0.01 - $0.79) $
o propeller
O globalization Exact 937 @] guards Exac O SL‘;F::! Exact $0.46 ($0.20 - $0.71) $
o )

o —— E— eb V4 advertising
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PPy WNETFERS?

O LA SEsEEX.

B S SENEERTRIRS:
BAEENEERX, /RE"
BE” (Action)E iR &3&
HFEBERE, EFE EAIR

&£" (Generate reports),

I SEEMFERER TRIRS:
ErEEmEERD, KK

EEHMIFRR. ZRPOL RE" RRTHEDRS.

Ve
Dashboard

|

Campaigns  showing1-25 out of 322

Manage performance across all of your campaigns. Learn more

N /7 Ve B
C Promoted Listings v /}( Priority strategy v \H Status v ) Clearall

Clicks ® sales @
15 $128,65

No activity in the prior time period No activity in the pri|

@) Actions Campaign i1 Ad type it

Advanced Campaign

Promoted Listings

O :

11/28/2023 12:30:47 Priority
O @ sdfasdf Prprpoted Listings
Priority

Generate reports
O

0024, 10:31 Promoted Listings

Priority
ETHIRE M &5 e
= S5ES, BE o
ority - Promoted Listings
O End y L
2 _ $§ EIJ : - 212 Priority
e a o AR IIEJESiE 4
ﬁ 5 n Q SF—H 1 ( O Acti C ign it Ad type It h
llai E —ﬁ E \E E}] ctions ampaign pe
ﬁ J\ 7 ALY E 1 E d It Dashboard
. I Promoted Listings
campa|gn)7=j- J "ERIRS Campaigns
O : General - 05/31/2024, Promoted Listings
Generate reports i
p °
D q Suggested Priority - Promoted Listings
: 06/03/2024, 20:11 Priority
S J
4 N\
Dashboard > Campaigns > redirect test-123
Campaign Campaign status Ad type Targeting Max. CPC Daily budget Campaign duration
redirect test-123 + O Active Promoted Listings Smart $0.02 2 $563.00 2 Oct 24,2023 - Continuous 2
Priority
J

Generate report
Choose the time period and report type to generate.

Select time period

Past7 days v

Select report
Choose one or more report types to download.

Listing report
campaigns.

Keyword report

Search Query report

priority campaigns.

Use this report to understand the listing-level performance for the listings in your priority

Use this report to understand how your keywords are performing in your priority campaigns.

Use this report to understand the buyer search queries that led to clicks on your ads for your

x FErEENERR S SiEMFERBR3

J

AR BREEM SEMARMEXRE
RE, THXRERSHABHIE,

MRS oI TE

=> Y@mHER S (Listing report)
-> XEiFR & (Keyword report)
=> IR RiFIRE(Search Query

report)

al

e advertising
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PPy WNETFERS?

~

Ve
E “;E E ”( Report)ﬁﬂ ¢ ? ﬁ : }A Overview Orders Listings Marketing Advertising"™ Store Performance Payments Research
i%:Fjﬁ?%”Tﬁ”(Downloads)’ Uploads Downloads
N 52 44 . He Get more information about your business
Jﬁ ?:F -F ik 1:& = ( DOW n I Oa d S Sehedule Manage your business & gain insights by downloading up-to-date reports

resourees m
report)i&4h. \ )
BT &"(Advertising), AFIERZFE" I FCiETNEREE”(Promoted Listings - Priority), & 4
PIRE T T,
(" x Dowr * N (x Dowr® * ’ %
~ Select report source Done Select campaign strategy bone
Select rt
Select report O Orders clectrere (O Promoted Listings - General
Source > Source > Download reports for your Promoted
Advertising O Listings Advertising Listings - General campaigns.
e ] P g i b | ® S cnaimiins
Listings - Priorit: igns.
oo A g y campaigns.
Select report type
o J - 4
(x Dowr : N
Select report type Done
Select report o => [ &SiEDIRE(Campaign report)
5°"f°5_ . > View keyword_—leve! performance for . .
Advertising g;emk:;vgv:;ds in your Priority 9 % nnn *IJ %*E % ( LIStI n g re po rt)
P o " Ousng => Xi#iEikR &S (Keyword report)
View listing-level performance for the 1“ = y p
Type > listings in your Priority campaigns.
elect repor @ S
Lo P— - e -> IREKRIFIRE(Search Query report)
View campaign-level performance for
a selection of your Priority campaigns.
©
?/:vﬁ::::;tch qugries Fhat ledto N = 0 &k = fo- Jrape - a
el AR BREMS SEMAREX
\— N= AN
BERE, THXBERSHAS
BEE.
- e
S ee——— —— eb Y advertlsmg
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PPy FERIEtRAER

CiERE - T SRS

HIR4%E HiEIER th 3% BEENX
RAUERE Impression 530 I EHERIIRE
Click miE I SHERR TR,
RERA (REE/ BAE), mEx
. CTR S BEiRENYRTENIREFRI
mi#E | (Click- through-Rate) e 1. oL ERE. ItRFRS
REE,
Avg CPC - ENXBRES AR ENEENFES
(Cost- per-Click) FHREER .
CVR(Sales-
ComversiamRate) P EERIOMEITEE SR,
BEE Quantity sold HEITHEH I EWERNEEITRS,
Sales I SHEE IFT&EEENEHESE5,
Ad fees &% FERMSREENEE,
- ROAS o S RAEER/ T SRAMLE,
(Return on Advertising I &8RE SNROAS=5, BRSNS &58, WX
Spend) [E]4% 2 $ERISEEST, EILROASHES, &
=BT,
Daily Budget SHWME EENESARSTUEERNEEH,
Bid PN ERBRA SRRREAZTHR
7l BEREERA.
&4 RS EX I, YTRERIZ X
RE Keywords X afrmr‘;m&éimo R
Search query Eig SLRTeBayFEE R B RNEA,

e advertising
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" IREEBNSHENE: SNESATRERERN SENPHREYaTIE LHE
2, HERBHMETUENERAREMRSE R/ LTRFBREFRK,

B ENELSHAETRN SHE: BUTRREEERE, AWK SEHIR
B, YRR SREREE, BE SEmBR

" REVRTIBRE: BIESEWMEEIRE. RINERNHENSRENR
R, UkBERE, BS, RY. GelRdiFEndTREsYaTIZERE.

J-& %= LR (Ad rate cap)

B ECEREMRBEFDNEM: RATHREEEN SYaHERENIRE
FiERS.

B RRFRIARFNERENYGRTIE, HMERCIICIBMNFINEM SiE5)
(R ERMEMENFHNEM SEHNP),

B REERAAENERE, FREFABTEXRERNIIFNEM SENP.

st FaENM :

B ESRERANEEXBEAGENSEH: T SETENERELRNERTEE,
RE—%8. AuNEamaiIZ3A—4.

s RESNXRBERE: 2EREFXREE, UEIFHRS SRKNEE
B, stE—1X#E, BN STERRE,

REFRFNNXBEARMN: REARFNNRMUAREN SHAE
eBay TNH LRMAE &, MAMBHNSREE STULEHFTRESRE.

EHKINERENXRIE: BEXBERERENAXREREMNSERE,
B L REREIRSHTHIE, FRIFOLRERMENEN SiEE i
TR, BRIAAFHNEREMABEXRRBEHRITRER,

E— eb-/ advertisi ng
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VRIS
PROMOTED OFFSITE

- RS
TSR

SERIRE
- BR{ESCE

- TERE

eBay [T&H 2025FFE_FFE

AXABATHEReBayTANSTURERERTABEER, AN (FRSHN) MR, BN, FLERHSE, FTARNBNRLRENEN, BXEER, MNBIE
HIRAUFFEMIABHNE, eBayFMAX PHATENENRLEFESHHEARIENERE, SRBHENEIMRESeBayATREFIARZREX,
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LS (Promoted Offsite) 2 —Ffh o] LALEERBZ#AME Google F4MEFEE L H
FrEREREYRTENT SMEAAE,

UEYMET (Promoted Offsite) M43

WNEE34 BRREfTE (CPC)
I &4z Google FIMEBRIE
FIZER B EMIgHIZE

EREE [EITRE TR (Above Standard) S %
= (Top Rated) 0 IKS, FHEE RBHKS ERE

mEEE REBHARSME (Target daily budget)

R AERIRIMNET?
B ¥ KIRECEE: EiIRiIINEEE R SIRE|E S RMEBA SRR TR
1 eBay ¥1@FIE,

* [FRRETIZENEMENRE (General campaign strategy) 12894
%, BEBBIEINEEE L, EARERIIERESETRME.

B SRETR: BENYnTIEERRREREN G ETHENERERIEM
BYEREHI,

B OREER: TEENCIRREESR, BREF[/E/LTEICTEMNSER,

e advertising
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PP) UESME EIBERR?

B SGSMET FTRE S HIE Google FAMBERE L,
B MRIR[EENGIMET T &, ISR SETRFRREEImMAHRITHEL,

G GooglelgmsRImES

jordan 5 og

Q Al Q Shopping [ Images & News [ Videos i More
About 73,200,000 results (0.86 seconds)

Ads - Shop jordan 5 og

2016 Nike Air Air Jordan 5 Jordan 5 Retro  Jordan Mens Air Jordan 5
Jordan 5 V... Retro OG... Black Metalli...  Air 5 Retro... OG 'Metallic'....
$194.99 $179.95 $279.00 $290.00 $518.00

eBay Keirgo Store StockX Amazon.com GOAT

s Free by 7/8 Free returns Free shipping

o g|e apple watch

< Al Images Maps Shopping

jome Orders About Google Shopping

San Francisco, CA @ Sponsored - Shop ebay apple watch :

Show only PRICE DROP 5 PRICE DROP

] Q onsale

Price

O Upto$4s
QO $45-$70
O $70-$100 Apple Watch Series Apple Watch Apple Watch Series Apple Watch Series
O $100 - $150 4 (GPS + Cellular) (Series 4) - Cellular 6Se54321 5 (gps + Lte) Space
O Over $150 44mm Smartwatch -44mm-... 38/42/40/44mm... Black 40mm...
$99.99 Used $104.99 Refurbish... $18.22 Used $79.99 Used

eBay Back Market eBay eBay

Free shipping Was $259.99 Free shipping (14,049)
Free returns Was $129.99

o —— E— eb-y advertisi ng
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WHIME B SRAET !

Q@ HEBRREHEA (Dynamic CPCWER, HRIRIE SHRERETEAR
SESENBFRRE.

@ eBay BEXIREHEFHIERRTHEMA (Average CPC) BalifEESMIRT
%E’]ﬁ RREEMA(CPC),

© &S HBMRME (Target daily budget)RE TSR A SREXTHIE
Fﬁ, T SEMRINEAE, eBayiEE BN A REKEEIME TR,

M) ERHHIZNE

W REEMEERNAENRE, BIME TRESEERELEMRENSHF
PRMEESHELNER, MERNRNBNIRNRE, BERIAXRER
AoEL30.48AME, BRASXRES SEAXERBASESEMIZE
HBEMERN24E, &K SEAZHAO,

24 MREAELENILIMET BN ENS HFEHIMEAR0ET, WENTBH

ﬁr'] QUERBVIGSMET BRAREE 304 £, AT, .,\%i_f‘ﬁ"é?éii'iﬁ%%
ETHERIR O EhiasME ZH, BERAN SEEE, BEHNEXRZM

E’]Jﬁ?l‘?&f"%ﬁﬁ*Aiﬁﬁlo TT. MBRBRAMER &ED, BURSEX TR

BAEHESmMES2ENT S8R,

XEAAREN SENPRGEE, TEREMESREHRRE SENHERN

g—X,

o —— E— eb V4 advertising
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444

4 M\

SEHelEALO

ebay - (Commumin —) G
Seller Hub 0 Messages (498)

Overview  Orders v Listings v Marketing v| Advertising v | Store v  Performance v Payments v  Research v  Reports v
e

Campaigns

Dashboard Advertising
L J

p
eb y Campaign setup

Create a new campaign

-
ebay =u ebay

a il =

Search

il |

Promote your listings Promote your store Promote offsite
Connect your listings with Attract interested buyers to Promote your listings off eBay
more buyers and drive sales your eBay store to reach new buyers

© Al qualified listings will be eligible for promotion upon launching your campaign.

@ Set atarget daily budget

Your target daily budget determines how much you could be charged per month for clicks on your ads.
Learn more

© Historically, your listings received an average of 62 daily clicks from external ads.

s 0
| Target daily budget |

! I Estimated daily clicks ®
35.50
' [ i } | 100
|

|
| Suggested budget $35.50

Name your campaign

Campaign name

[ Promoted Offsite - 10/26/2023,17:26 }

29/80

© It takes a few weeks to optimize your campaign, we recommend a continuous end date for optimal

|
|
|
|
|
|
|
|
| Advanced settings N
|
|
|
|
|
|
|
|

performance.
Start date End date
[ 5/4/2023 (=] J [ 5/13/2023 (=] }

By launching your campaign, you agree to the Marketing Program Terms

A EZ

HAZER G (Seller Hub)
miE“r&” (Advertising)i

l %

F24
R “BIRMISiEE”

(Create new campaign)

£33

IR URIMEr
(Promote offsite)

F42

REENEHBRHE
(Targeted daily budget)

B58
RE SEHER
B BNEEER
B IREEFRNE
=Lt

g6
I ESESgETHRE, Rt
“Launch” Bai &80

e advertising
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B RS SENHEEEMO: Bl SEHMN, REFIMAT SRRFENE, H

NEEFEWELIR.

mOIREESNGRARN: RIKH

SR

n RESYERHIENEREE:

8iF: . BR. FoiEdE.

m FEASHBEHNE: NIRSAMELR, S IMmTISEHIFERNATE. £

FR#EEMENME SHERFIREN.

) ERIEIRER

ST ENERENTRREZIAEREMAS

REREMEACXRNYRTIE, FERSYRTIZNEE,

HiREE HARIER PR BEREX
Click R [T EWERATNREL.
CTR REZEN (REE/BHE),
(Click- through-Rate) el A
S 9 HE= EXNIRUERSIN, T
T PUES M EE. FEF
ReEREE,
Avg CPC (Cost- per-Click) _— ENXgiRg g aEe
FHRERA EBRNTHEAE,
CVR EERNHETEE/R
(Sales-Conversion -Rate) LAs TE,
. s REFER, TEEASR
BUHE Quantity sold HEITHRH %%*E"]fﬁéﬂ-ﬁﬁu
pynape = == Y
Ads Sales JEHE A
Ad fees - EREMEERNSE,
&SI SRNEER/ &
EgE ROAS RARILL{E, WROAS=5,
(Return on Advertising I ERALORE BEES189 52, K5
Spend) BISHES, EULLROASH

&, I SRAHLET,

e advertising
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O ErEEHISEXRTHRRS: #AISEHSER, AE 2E"(Action)iZth iR
EEMEBNIRA, ®F “ARIRE"(Generate reports),

4 N\
Dashboard Campalgns Showing 1-25 out of 25
Manage performance across all of your campaigns. Learn more
| Campaigns
e . N [~ N
[ Promoted Offsite ~ ) [ Status » | Clearall
\ \ J/
clicks ® sales @
0 $0.00
No activity in the prior time period No activity in the prior time period
O Actions Campaign it Ad type it Status 4
Promoted offsite - . .
O @ 08/29/2024,16:16 Promoted Offsite Active
Generate reports ite -
D ite - Promoted Offsite Ended
9:24
Pause
O End te- Promoted Offsite Ended
3:65
- %

O 7HE HENFERRTEHERSES: & SENEEXD, RIAECETHRIREN S
En), B SEMMEBMEIA SENFRR, RE"RwEER"(Editcam-
paign)=“E iR & (Generate reports),

S
Dashboard > Campaigns > Promoted offsite - 07/01/2... Generate report
Campaign Campaign status Ad type Daily budget Campaign duration
Promoted offsite - 07/01/2024,15:10 v @) Active Promoted Offsite  $22.00 2 Jul 01,2024 - Continuous /

N

4 R
Generate report X

Choose the time period and report type to generate.

Select time period

© LI ERMREE, BEE
ETHRNIRSBECEHT
Select report . e
Choose one or more report types to download. ﬁ% Flﬁl:l :FIJ %*ﬁf:ll:( LlStl ng
Listing report report)o

Use this report to understand the listing-level performance for the listings in your Promoted

Offsite campaigns.

(S J/

o —— E— eb V4 advertising
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[T

PROMOTED STORES

&
x

0
WF%UFE
=

s
d
Of

;P

mEIRE

;P

eBay [T&H 2025FFE_=FF

AXABATHEReBayTANSTIRERERTABER, AN (FRSHN) WE, BN, FLERHSE, TARNBNRLRENZEN, BXEE, MNHIE
HIRAUFFEMIABHNE, eBayFMAX PHATENENRLEFSHHEARENERE, SRBHENEIMRESeBayATREFIARZREX,
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[EEES (Promoted Stores) S EeFE AR IR 5| BRI 4EB A LR E 4R eBay [E5, X
e a5z B R P B9 B 2 (coupon)Ei B R B (category), HESEIEHD
Bk, JEflogo. FriE. [EHEEUR—EXRMRENYRTIZE,

JE$E ¥ (Promoted Stores) /M8

(PE-£3:8 FRRLMERE (CPC)
&6 BmiFE. ERERTE
FIE 5% EEMETE

JETER S F4rE (Above Standard)
SEREE FLF (Top Rated) B9 tkS, HHFE
BRI S ERE SIERIE#H TR

PPy AMERER S B2

B JEiEE (Promoted Stores) ER B X REFTE (CPCHER, XBKREER
SASHNREREGE, RS BIRIRENESATHE.

B WNFESANTHEN, MEENRESEAMERNT SEARE, AaBERig
ENEBEHWE.

B BRSO SEANRTHREH IRTIE-XAKIINAEERREER
(CPC)HIRH, BABRRELATN SERETE_SHIFEN,

FENSE
B OBAWEM: BESIAAME. BEME LERSIANT SR5IEXEBELEUE @
HLEER.

B TEANmE: EBERENT SRTUERSIES IR,
B OREEE: [ EENEEREER, BRE/LILTEICEMN SEE,

o —— E— eb V4 advertising
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ecoflow delta2max  ecoflow deta pro

EcoFlow Official Store

—  54Kitemssold
Shop Store on eBay->

Sponsored

[ y——

d | © Qe @@
T r
s N h
O O

DVl +

+

B
4w

EU——

(@ sewen oramiig

cbay e

‘Your Watchlist sew  Picked foryou sew  Goallinwith
& = ) - Adidas
o
.
I /

MXC Official
MXC 14k items sold
omon.
Sponsored

Stopstoroonasey

DN A A - -~

MR .

ERERTED

Ve

®08 G x|+

€ 5 Cco0 e eaycom

Hitse  DaiyDuss B

ebay =

Order details

Order info

Deliveryinfo

Iteminfo

=

Other actions

Outt Help® Contact

«

s wanisy wesnv LR

Time placed

) prriondy g

Shipping address

Dec10,2023at3:02PM

Order number 15-10908-46241 Michael Hogenmiller
1356 Woodland Hills Dr NE
okl $144.31 0litem) Atlanta, Georgia 30324-4626
Sold by evans.sneakers. United States.
Delivered on Fri, Dec 22,2023
Payment info
© © ©
o (4 o
Paid ‘Shipped To Delivered @ Endingin 9970 $144.31
Decl0 Buyer Dec22 Michaol Hogenmiler  Doc10 st 3:06 Pi
Deci2
Titem snBs7
e sBay shipping (6Bay collected) $1496
Track package ) B s
- g Explore this store
Shop now on eBay > Order total $144.31

Nike Dunk Low Tweed Midnight M
Mens New

tem number: 186190922219
0

Returns not accepted.

© Authenticity Guarantee.

Leam more

Leavefeedback  Contact seller

<4 -t

SoleStage Internatios

S,.. 25Mitems sold

1d0you ke our order detais page?
A mwhaty
Explore this store
Shopnow on eBay >

it

nal

S Solestage nterationst

ITEFER

Ve

Find similaritems from @ dysonstore (1IM items sold)

l _/ .J' 4’ Shop store on eBay.

© sy Rokationed
iRobot Roomba i3 Vacuum Cleaning Robot -

ortified Refurbished!

Robot (50
P —

US $153.74

L A —r—

Contton: Cortioa-Ratrobes O

208 oftmncodermezzo
Enc F -t $50000

“7

BmiFEERLR

EcoFlow Official Store

Dotailod sollor atings

Similar items from eBay Stores

OUPES-Official
444 itoms sold
100% positive feedback

Shop store on eBay >

Sallorfoodback (7471
P &
°
© o
o Shop rolated items
Mttt vt Tl e e s R et s Shopnon >
° /' /. /.
Financing
P
#5] Qmrapeonscassenys >
- .
® a ® o
a- oo samaca

_

BmiFEERTA
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PPy EIFIERMET RERTH SAE

JE§EH#ES (Promoted Stores)GMfE A : LB FR(coupon). ZH(category)

EXHEED, T EHEER: BEHINETR. Eilogo. #RiE. [EHEIEEIL
R—ERNENYRTIE
R &5 Bk U E BUR TR ER LB S5 (coupon)ak 2 H (category)

AR IRER[/TMRTIZERR, RAehEEZERIFRR

PP) 3H - Category

NMREFERRESNZEHPHEXLENEM, TLUEFRZXBRK,

. Choose how you'd like to promote your store

Highlight coupons or categories to increase traffic to your eBay store. Learn more

8 Category

Drive buyers to a category page of your store by promoting your top inventory.

PP) {iiEEZ - Coupon

MREFERSAENMBSHFNR, TTPUERMEFRIK,

4 )

. Choose how you'd like to promote your store

Highlight coupons or categories to increase traffic to your eBay store. Learn more

e Ry

© Coupon

Attract and motivate buyers by promoting your coded coupon.

I eb V4 advertising
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RO ATESESR dhuly(Seller Hub)i“T~&”(Advertising) iR R 55 “ [ $ ' (Store iR 3k b 1 22
JE#E#E (Promoted Stores) &7&5/ .

B EFT &"(Advertising)fg, RE“GIEiER"(Create a campaign),

4 M\
Overview Orders Listings Marketing | Advertising"™ | Store Performance Payments Research Reports
. e
Dashboard Advert|$|ng What's new  Give us feedba¢k Create new campaign
Campaigns
Today's recommendations
Manage your current campaigns with these tips. Learn more
© Improve ad visibility & Maximize your spend © Improve ad visibility
Add keywords to sri-test-2. Sellers saw Adjust the daily budget for sri-test. Sellers saw Add keywords to Priority - 07/09/2024, 03:08.
30% more impressions, on average. 15% more sales, on average. Sellers saw 30% more Impressions, on average.
Add keywords Adjust budget Add keywords
- J/

B EEFRCIEH"(Store)lRiRfE, EEMSMEEEZFHE EHNIEH"(Promote
your store), mE“Gl#EEEN"(Create a campaign),

~

-
eb y i:toepgz:yv (Q Search for anything All Categories \) mAa vvvvv d
Seller Hub

Overview  Orders v Listings - Marketing - Advertising v Store - Performance - Payments v Research v Reports v

STORE SETUP Launch eye-catching ads with Promoted Stores
Edit store

Store categories

Attract interested buyers and
increase traffic to your store

Store traffic (NEW )

INCREASE TRAFFIC Now gHat you’ve launched a campalyy, it’s time to keep the

gmentum going! Set up additional calgpaigns to highlight
ore of your categories and coupons. Yolcan also visit the
Advertising dashboard to edit your campaig\s and see how

they’re performing.

Create a campaign
/, B R N

View campaign performance

Store newsletter

Promote your store
(NEW)

Social (NEW)

SUBSCRIPTIONS

Subscriber
discounts

Manage
subscription

o —— E— eb V4 advertising
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M) [CEEE IR

4 N\

eb y Campaign setup

Attract interested buyers to
your eBay store

Promote your listings off eBay
to reach new buyers

Connect your listings with
more buyers and drive sales

Create a new campaign o

r——-— - - =-- - — — = hl
e N\

ebay : ebay == : Search

i | R |
I I m
| o |
| |

Promote your listings : Promote your store : Promote offsite

| |
| |

{ " Choose how you’d like to promote your store

Highlight coupons or categories to increase traffic to your eBay store. Learn more e

@@ Category
Drive buyers to a category page of your store by promoting your top inventory.

© Coupon
Attract and motivate buyers by promoting your coded coupon. |

r-- - —-"—-"-"-""-"-"-"-="-="-="-="-—"=—-"=-=- - - ar T -=-=-=--=-=-=-=-=-=- - - -
| Selecta category 1| Select a coupon i |
| Choose from your list of eBay categories with active Buy It Now listings. || Choose from your list of active, public coupons. |
| 1} |
1 1 1
| [ Men’s shoes (201) v } I { 10% off coupon - Spring clearance v ]I
L e e e e e e e e e e e e e e - - - B S I —— 4
(7 Preview example of ad landing page () ‘ 7 Preview example of ad landing page ()

Preview your ads
We've created sample ads based on your selected category.

Mobile Desktop Where will my ads appear?

Explore a related store ay Puma
LU Extra 20% off
Shop store on eBay > ﬁ‘

Shop sale on eBay >

Sponsored | Ends Sep 30, 2023

[® Puma
pumn’ X
2.5M items sold Sponsored

Hide sample ads

@ Review keyword and sub-category targeting

Confirm your ad targeting and the amount you're willing to pay for each click on your ad. Learn more e
Powered by eBay.ai 4

Keywords Sub-categories Bid range

150 10 $0.20 - $0.50

Manually edit @ 150 keywords and 10 sub-categories will be targeted.

Mens’s shoes (149)

IR IEEE " (Promote
your store) ik

#4122 H"(Category)
“LE%5"(Coupon), MH
HMEHTIRPIEREEHN
“37BNMISE”(Buy it Now) 4
B HAEHA,
INRIEIRIRN S H"(Cate
gory), kRSN
(Buy it Now) ¥ @& T2,

B &
IRRYSERR SO RES T HY
I EARE,

BEXBIEHIERIRHMNF
¥H
RASEINENEFII X
HMFER, ETTAKMBR
INREBERBHT &5,
MRBEEEYEIE/FHE
B, RE“‘Fa4miE(Manval-
ly edit)”,

MRETHIZRBE ENERE

&8, EREE7S: 88
SAWE

e advertising
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PPy EEMEIERE

XA T EE

mE“FrigmiEManvally edit)’f5, miXi#iE(Keywords)zi £33 H(Sub-categories),
MREEMRRENXRIFDHFEE, SREHZTBX,
B HEXRE, #EFEXBEEITRSIEESRE UBRIIR.

BESEH

o BOUUMENXRE/FEBRERRERZN, CTUEIRTRNEEH-Bid

amountii kxS M =4 X ia By < #2158/ 7258,

S - EERIRE

B EEEXRE/FEERMEEMHREN-Update bids:

- RMEERN, mE“Apply suggested bids”

- RPF—BENEN, K"E“Apply custom bids”Hig & E&E
B IREREEREITTK"(Done),

Edit targeting
:- Keywords .:Sub—categunes
_____
Keyword targeting
Selecting and bidding on keywords related to your invents 's. Learn more
Suggested keywords Targeted keywords (4) e
Q sugge: ywe Bid am¢ Q
r——="
——————————————
] () Keyword 4 Monthly searche: ] () Keyword 1t ! four bid I
1 | | !
| O romancebool 941 | [ hassell lblad 500 cm 805 $1.20 ) 1 s 20|
______________ | |
0 eif $1.20 31 ) s 0
| |
O spyderco har Py 8 $1.20 ) | $ 1.20 |
1 |
O da gging: 0 $1.20 | $ 0 |
_____
eyword bids range from $1.20 to §1 el m
Edit targeting
—————
| Sub-categories | e
_____
--------- o ®
| Sub-category targeting |
Your ads are optimized for yto 's. Learn more
| 1
r— =" ===
| suggested sub-categories | Targeted sub-categories (249) 1 @ ( Bukupd |
| s e
| (D sub-category 4t Monthly visits 4t | X Sub-category it Monthlyvisits 4t Tod: jggested bid r bid
I I v
Kid's shoes (24) 1,700,000 X Shoes (130) 1,900,000 $1.05 (80.99-51.30) 1| $108 I
| | Lo
| Athletic shoes (12) 1,230,000 | X Men's shoes (59) 1,000,000 $1.05 (8099 -$1.30) $1.05
| (O sub-category (18) 350,000 | X AirJordan (35) 800,000 $1.05 (5099 -$1.30) $ 105
| 1
\ X Dunks (10) 800,000 $1.05 (8099 -$1.30) $ 105
I <Add sub- g ) 3Selected I
| | ~
——————————————— Bids range from $023t0$195 | Cancel @
eb d tisi
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444

Set a daily budget
Your daily budget is the maximum amount you are willing to spend each day for this campaign.

————————————

|
| |
: $ 100 :
|

____________

Name your campaign

Campaign name

29/80

Set campaign dates

( Sneakers promotion Fall 2023 }

Start date End date
5/4/2023 (o] ’ [ Continuous e J
L e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e e = = = = 4
By launching your campaign, you agree to the Marketing Program Terms
1=

F7L

IREZHE (Daily budget)

PN IRE SEIMER
B EAERIRIR

]

REENFRMERBRIRETEFRE"7CM " (Done),

F9& SEMIRETRE, /RE“Launch”B5) &)

e advertising




04 [EHHE -
D)) [EEHME (EREIN

B ERZRNEHER: BURELEHIEIR,. [Eillogo. #RE,

KFLEIL S IRIEE.

m AENIEHIRE: SIZBENTIBNEEFR
B, DRSIIRENERDHBEHENHE,
m BIBSAT SiEa: HUARXENRISFSKEARN &EH, URSIESIR

Ep2N: )y

m REBRBRM: ENFEENXERRERNDY, EREERNENES, UL

BRARFON SiE. EEH SENEEHNESE, MK S8R,

E{ECie

AR IR

;EEZT'\E_%% E’]ﬁnn*ﬂ

= SIFNENS SN : BN SENPEN LIHNIEFXBEMERE T
B, BEHFEZN SiIRE, BEREHRMERN SEaP,
Pr) EIRIEIRAER
HiRME HiRIER th X R R% BAHEX
Click Hi I EWERRTHIREL
CTR RERA (REH / BAR), REREE
(Click- through- REEX R RHENIREFRSI A, O
RiLHE Rate) DBZMHER. raFReEREX.
Avg CPC _— AN =ha E
(Cost- per-Click) T EFER %o KBRS E A LR EENTEIIH
CVR
(Sales-Conversion B EWRNHETRE/REE.
-Rate)
FUER | quantiysold | mmirew | RECER, REREASSHROWE
iTRE,
Ads Sales IR E R ;EF*F INERRAEENEERE
iR
Ad fees &% ER SREHRNEE.
LB ROAS [iin e &I SRNFEET/ T SRANLLE, W
(Return on Advertising @?ﬁz\ ROAS=5, BIE$1HI 52, WR$5H9H
Spend) €8, EWROASHS, | EXRIHBLTF,
o —— E— eb yadvertising

LRV
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= &

HIE - RS

SEHNEERTHRE: #ASENEERK, RE“BRIE"(Actionf=thf &

EMEBRRE, E8 “ENIRE"(Generate reports),

4 N\
Dashboard Campaigns showing1-25outof 47
Manage performance across all of your campaigns. Learn more
| Campaigns
N / N
| Promoted Stores v /}‘ [ status v ) Clearall
Clicks (D Sales @
0 $0.00
No activity in the prior time period No activity in the prior time period
O Actions Campaign it Ad type it Status 1
O sagar B test 1- Category - Promoted Stores Active
09/09/2024,15:46 Category
Generate reports 13/2024, Promoted Stores Active
Coupon
Pause
/
End 128/2024, Promoted Stores Ended
Coupon
o %

I

SEMFRR TERE: £ SENEEXY, BIGETHREN SiE,

BESEHNSREE SENFER, K& wiEER"(Edit campaign)EBI“EmiR

& (Generate reports),

Dashboard > Campaigns > CATEGORY - 06/24/2024, ...

Campaign

Campaign status

Ad type
Promoted Stores

Daily budget
$5.00 /

Generate report

Campaign duration
Jun 24,2024 - Continuous /

Edit campaign

CATEGORY - 06/24/2024, 08:24 - R... v

C Active

Category

Generate report
Choose the time period and report type to generate.

Select time period

Past7 days v

Select report
Choose one or more report types to download.
Category report
Promoted Stores campaign.
Keyword report
campaign.

Sales report

Use this report to understand how your categories and sub-categories are performing in your

Use this report to understand how your keywords are performing in your Promoted Stores

TEFEERIRSE B, EREEET
OIS BHC R
=> X BRE(Category report)
= XEIFIRE (Keyword report)
-> HERE(Sales report)

Use this report to understand which sales are attributed to your Promoted Stores campaign.

Cancel Generate

e/ advertising
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AXABATEReBayFANSTRERERTABE, AN (BFERSH) WH, BN, FLERUSE, TARNBRNRELRENEN. AXEHE, MNKIE
HIRAUEEEMUIATHINME, eBayRMAXPHABTEIWENKRLFFSMHEARERERE, SELHHNETRESeBayABIREFIAREX.



B=ASERE

EROMERUTE=ZARFEEBMEENKE (Priority campaign strategy) . E#1
EBNE & (General campaign strategy) . i4MiE (Promoted Offsite),

RhER - E=FEEKE

1 PushAuction | https://www.ebay.cn/newcms/Home/selecte_provider/pushAuction

2 DataCaciques https://www.ebay.cn/newcms/Home/selecte_provider/28

3 SoldEazy https://www.ebay.cn/newcms/Home/selecte_provider/SoldEazy

4 TongTool https://www.ebay.cn/newcms/Home/selecte_provider/iSunor

IS eb W4 advertising



	广告管理区 (Advertising Dashboard)
	广告活动管理区 (Campaign Dashboard)
	促销刊登 (Promoted Listings)
	常规活动策略 (General Campaign Strategy) 
	优先活动策略 (Priority Campaign Strategy) 
	站外推广(Promoted Offsite)
	店铺推广 (Promoted Stores)
	第三方合作伙伴

